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CAN CO) More about CANCO 
Be C-Enamel Lined Cans 


ABORATORY tests and actual pack- 
ing show that Canco C-Enamel 
Lined Cans are as well adapted for 
hominy, red kidney beans, clams and 


shrimp as for corn. 


Look for this emblem em- 
bossed in the bottom of 
Canco C-Enamel Lined 
Cans. 


The improved appearance of the pack 
is of equal advantage in marketing. 

Canco Service is ever alert to develop 
and adapt new aids to the merchandising 


of canned foods. Canco C-Enamel is 
one evidence of this activity. 


American. Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON GALVANIZED IRON 
METAL — AND 
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$25,000 sale minutes 
after deciding 
call 


THE OFFICIALS Of a metal specialties 
company in Plano, Illinois, were 
discussing an interview that should 
be made at once in New York. 
Prospects were fair for making the 
sale. But the men were unusually " 
busy .. . how could they spare | 
the time to go and return? They 
Wincnrantehvdmaimedadacdies decided to telephone. Within 15 


writes the treasurer of the company, Minutes the sale was consummated. 4 


“represented several hundred dollars The amount involved was $25,000. 
additional profit to us.” 


Such is the every-day work of Long might take weeks or ‘days. They result 
Distance for men who are busy. The in growth to the individual and to the 
long lines reach from each office to any business. They slash expense. They mean : 
other, from Canada to Cuba to England. efficiency with comfort. ) 
The continent or any chosen area is the = What fat-away transactions could you 
field of action for the man who travels close now—without leaving the office? 


by telephone. Long distance calls ac- You'll be surprised how little the calls 
complish in minutes what otherwise will cost. . . . . . Number, please 


BELL LONG DISTANCE SERVICE 
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LARGE USERS OF CAN LABELS compliment 


us frequently, advising our prices, considering 
Quality and Service, are most satisfactory. 


Write us before placing your contracts -- 
Convince yourself. 


The Columbus Lithograph Company 
Columbus, Ohio 
Manufacturers of high class labels of all kinds 


AYARS IMPROVED UNIVERSAL FILLER 


FOR FILLING WHOLE TOMATOES, CUT 
STRING BEANS, APPLES, BEETS, 
CHERRIES, ETC. 


Tomatoes are measured dry. Will not mash the fruit. 
Incline measure pockets to drain juice from fruit. 
Measured amount of juice in bottom of can. 

Worm feed—no mashing of cans. Smooth delivery. 


Very easily adjusted, slight turn of hand wheel governs amount 
desired in cans. 


Hopper has soft, pliable rubber hose that moves the fruit into the 
measure device. 


Machine furnished with friction clutch that starts it off smoothly. 


For No. 2, 24 and 3 cans. Special machine built for No. 1 
cans, also for No. 10 cans. 


Manufacturers of Full Line of Beet Machinery 
Beet Topper—Beet Grader—Beet Splitter—Beet Quarterer— 
Beet Peeler—Beet Slicer. - 


Also New Perfection Pea and Bean Filler—Rotary Syruper—Corn Shaker—Hot Water Exhauster—Liquid Plunger Filler— 
Picking Table—Tomato Trimmer and Scalder—Electric Process Clock—String Bean Cutter. 


AYARS MACHINE COMPANY, Salem, New Jersey 
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THE LIVINGSTON COUNTY 
CANNING CO. 


HEMLOCK, N. Y. 


Operated the Hydro Geared Grader this 
Year. We would refer all canners to them 
as to its capacity and grading. 


The Sinclair-Scott Company 


Wells & Patapsco Sts. 
BALTIMORE, MD. 


Now For 1928 


There is every chance of good business with good 
prices for the canner in 1928. The market should 
be well cleaned of good stock and ina receptive 
position long before 1928 pack will be available. 


It is well to step cautiously but a very part of cau- 
tion is to see that the equipment with which to main- 
tain production with quality, is right. 


Look things over. If you will need anything at 
all, get it now--early this Fall--when prices are at 
the low point. 


SPECIAL AGENTS 
Pant HUNTLEY MFG. CO. [+ 
P.O. Drawer 25 BROCTON,N. Y. 


Tillsonburg, Ont. 
(Formerly at SILVER CREEK, N. Y.) dan 
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ince 


Wheeling containers made from 
Wheeling Tin Plate—bright, well- 
coated, scrupulously clean and sanitary 
—have carried products to market safely 
for a quarter century. 


One raw material source, plus a ca- 
pacity for production which gives you 
cans of uniform high quality on time, __ 
insures economical purchase. 


Let us quote on your requirements. Ke) 


Wheeling 


Can Company 


Wheeling, West Virginia 


THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 

TERMS OF SUBSCRIPTION 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 


One Year - - - - 4 $3.00 their business. 
Canada - $4.00 107 SouTH FREDERICK STREET Business communications from all sec- 
Foreign - $5.00 BALTIMORE, MD. tions are desired, but anonymous letters 


Extra Copies, when on hand, each, .10 
ADVERTISING RATES— According to 
space and location. 


Telephone Plaza 2698 


will be ignored. 


ARTHUR I. JUDGE, 
EDITOR. 
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week from one of the well-known members of the 
~ National Canners Association, in which he says: 
“We are enclosing a copy of a letter which we 
have just written to the National Canners Associa- 
tion with reference to the possibility of some can- 
ners being tempted to pack field corn this year, in 
view of the prospective shortage in sweet corn. We 
think every influence in the trade should be used to 
prevent such a disastrous step being taken by some 
of our more shortsighted canners, and will cer- 
tainly appreciate anything you can do along this 
line.” 
The copy of the letter to the N. C. A., referred to 
above, is as follows: 


“We are glad to note from your information 
letter of September 3rd that the Association has 
gone on record as condemning the packing of field 
corn this year. Any steps which can be taken to 
prevent this will be of very great benefit to the en- 
tire canned foods industry. Would suggest that the 
Association give every possible publicity to their 
opposition to this, and further suggest that the 
matter be taken up with the wholesale grocers as- 
sociations and see if we cannot get their condemna- 
tion of this also, and their influence brought io 
ad on the packers to prevent such a step being 

aken.” 


We can hardly believe that such a warning is nec- 
essary to any corn canner. None of them can have for- 
gotten the terrible experience which befell the few, the 
very few, who listened to the temptation a few years 
ago and tried to pack and to sell some field corn. It 
was our understanding at that time that an order-hun- 
gry broker, wishing to get some cheap corn, “no mat- 
ter how cheap,” made the suggestion to some of his 
clients, and one or two of them yielded. But it made a 
stink that has not been cleaned up yet, and never will 
be cleaned up. One of the orders, we believe, was ac- 
cepted by the buyer, but the others were turned down 
and the Government seized the lots, with an amount of 
unfavorable publicity to the canners that was equal io 
a thousand dollars to the one cent they expected to 
make by their deception. In other words, to use the 
street parlance, “they did not get away with it” then, 
and that was the first known effort. What chance 
would they have now, when the world knows about it? 


H ween CONCEIVABLE—We have a letter this 


It would be such an absurd, damphool attempt that we 
cannot picture any sensible corn canner trying it. 
The deception is easily detected; the Government 
chemists can tell beyond a doubt, and the goods will 
only be thrown back upon the hands of the canners, 
with all the odium that rightly attaches to such unfair- 
ness. Thus far we have considered it only from the 
possible financial return, and we see that that is a most 
remote possibility. The corn canner who attempts it 
is almost certain to be caught, and if he is caught his 
name should be blazoned before the entire canning and 
buying fraternity, so that he will be driven out if busi- 
ness for all time. Some excuse might have been made 
for the first attempt, but there can be none offered for 
any attempt this year and hereafter. 


But look at the matter from the market stand- 
point: We stated there were but few who attempted it 
before, we understand three canners, but let us say six 
canners yielded to the temptation. Once that attempt 
became known it spread like wildfire throughout the 
entire canned foods market, and it is not too much to 
say that every jobber everywhere began to fear that 
all corn canners had resorted to the deception. All 
canned corn was under a cloud for a long while follow- 
ing this information. And we hesitated seriously 
about mentioning this possibility this season, for fear 
the warning would be taken as assurance that the prac- 
tice was being followed. There is no better way in the 
world to kill the whole canned corn market than to at- 
tempt a deception of this kind. And the corn canners, 
as a body, have shown themselves to be too good busi- 
ness men to make such a mistake. We do not believe 
that anyone is doing it or that anyone will attempt to 
do it. 


After last year’s pack the canned corn situation 
looked very black: the market was badly overpacked 
and there was a good carry-over from the preceeding 
year. And the producing capacity of the factories is 
such that they can overpack the market without any 
particular effort. Corn canners see this, and in ad- 
dition the growers show a willingness to contract sweet 
corn acreage as a quick cash crop. But the corn can- 
ners met this by a concerted effort to greatly improve 
the quality, and they made really wonderful strides in 
this laudable effort. The quality of the corn pack was 
raised perceptibly. Now came good Old Dame Nature, 
this season, to lift the corn canners out of dan- 
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ger and the canned corn market today is in ex- 
cellent position. No one can tell me that the corn can- 
ners are so short-sighted as to undo all this excellent 
work for the few pennies they might make by pack- 
ing field corn. The day has gone forever when the 
fly-by-night canner could pack anything at all, and put 
it under a fancy label, to catch some “sucker,” and 
then take the profits and get out of the business en- 
tirely. The Pure Food Law has put an end to that; 
and where the law does not reach him the corn canners 
themselves ought to reach out and punish such an un- 
worthy member of their profession. nee? 

Suffice it to say, no canner can get away with it 
and none will be so foolish as to try it. 


THE KRAUT PACKERS’ MEETING 


T the meeting of the National Kraut Packers 
Association, held at Cleveland, Ohio, September 
9th, 1927, many very important matters were 

discussed, and action taken on several. 

It was resolved that all members be permitted to 
print the words “First Quality” on canned sauerkraut 
labels, their kraut, meeting the Association’s definition 
for “First Quality.” A label with the words “First 
Quality” will be the window of the can through which 
the housewife may view the product before purchasing. 

The question of “Pink Kraut” was discussed and it 
was resolved that the Association arrange with an ex- 
pert bacteriologist at a large University, the Associa- 
tion defraying his expenses, to make an investigation 
of “Pink Kraut” at the members’ plants, the member 
having the “Pink Kraut” to wire the Association Sec- 
retary, who is to notify the bacteriologist. 

Differential prices on canned sauerkraut were dis- 
cussed. It was resolved that the President appoint a 
Committee to work out this problem and report at the 
next meeting. The Association has had Bulk Kraut 
Differential Price Cards for many years showing the 
prices on various sizes of casks, and is greatly in need 
of uniform differential prices on various sizes of can- 
ned kraut. Preliminary investigation shows that there 
is a great difference in prices on various sizes. For 
example, when No. 3 canned kraut was being priced 
at $1, the differential prices among the same class on 
No. 10 kraut, ranged from $3.15 to $3.50 per dozen. 

In the Secretary’s report, it was shown that the 
Hotel Management Magazine has been carrying on an 
extensive contest, offering prizes for the best combined 
stories and recipes of common foods. Entries closed 
June 1st. We quote from Hotel Management Maga- 
zine: 

“Every section of the country was represented, 
while recipes were submitted from as far away as Aus- 
tralia. The results show what may be taken as a 


ae trend toward more healthful and more popular 
‘oods.” 


“As announced in the August issue, the judges 
named to award the prizes, which consisted of a gold 
medal and $50 in cash, were: J. L. Hennessey, Chief 
Traveling Steward, Hotels Statler Company, Inc., New 
York City; Arnold Shircliffe, Manager, Catering De- 
partment, Edgewater Beach Hotel, Chicago; and S. E. 
Wolley, Steward, Waldorf Astoria, New York City; 
and Supervising Steward, Bellevue Stratford and New 
Willard Hotels, Philadelphia and Washington, D. C., 
respectively. It is unnecessary to point out the prac- 
tical advantage of thus having the efforts of the con- 
testants passed on by men at the top of their profes- 
sion. All sections of the country were represented by 
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the judges; Chicago, Biloxi, Mississippi, New York 
City, Philadelphia, Washington, D. C., Cleveland, 
Buffalo, St. Louis, and Boston.” 

“Every precaution was taken to insure an impar- 
tial verdict. The judges themselves were appointed 
after the contest had closed, while the entries were 
copied and sent to the judges anonymously. In this 
way the names of the contestants were known only to 
the staff.” 

“Literary merit, while desirable, was not a factor 
in the contest. The Editors’ main idea was to get the 
best and most practical recipes and the stories in back 
cf them.” 

The winning chef was George H. Becker, Steward, 
Hotel Kerns, Lansing, Michigan. The prize was a 
Gold Medal and $25 in cash. The Gold Medal contains 
a picture of a chef, circumscribed with this inscrip- 
tion—“We can live without music—We can live with- 
out books. But civilized man cannot live without 
cooks.” 

The prize recipe follows: . 

_. “First take a heavy-bottomed copper sauce pan 
with a tightly fitting cover. Place in the bottom with 
the skin side up, some sugar cured ham rinds; then 
spread upon them some sliced onions. Place on this 
a layer of kraut seasoned, then a layer of spareribs, 
then kraut, and continue until the sauce pan is nicely 
filled. Add no water, but fasten the lid on as firmly as 
possible to avoid the escape of steam, thereby cooking 
the food in its own moisture. Cook for two and one- 
half hours.” 

It was resolved to appoint a Committee to revamp 
the recipes in the Association’s Recipe Book, and to in- 
corporate some .of the prize recipes. 


DIRECTOR OF HOME ECONOMICS ASSUMES 
POSITION 


ISS RUTH ATWATER, whose appointment as 

Director of Home Economics for the National 

Canners Association was announced some weeks 
ago, assumed this position on September Ist. At the 
beginning her attention will be directed chiefly to 
studying data developed by the Association in its re- 
search work and to becoming acquainted with the gen- 
eral subject of canning technology, in order that she 
may be better able to interpret this information to 
those who are not especially familiar with canned foods 
and who are interested in nutrition. 

During the last few years the Association has re- 
ceived a constantly increasing number of letters from 
teachers and research workers in the field of home eco- 
nomics concerning the vitamin work of the Associa- 
tion’s laboratories, its bacteriological studies, and gen- 
eral questions on the subject of canning technology ; 
and it became apparent that the information developed 
by the Association would be of greater value to these 
teachers and researth workers if it were made avail- 
able to them in a different form. 

It was felt also that if the Association had included 
on its staff an expert in the general field of home eco- 
nomics and one experienced in teaching that subject, 
she would be able not only to present this information 
in a form far more interesting to teachers, but also to 
develop through her personal acquaintance a wider in- 
terest in the Association’s research work among teach- 
ers and others. 

Miss Atwater’s work in general will be of an edu- 
cational nature, and while not including additional re- 
search, it will serve to interpret the Association’s re- 
search work to those most interested in its results. 
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Products of this Company represent the 
highest standards of quality and service 


AMERICAN 


Coke 


We are manufacturers of a superior 
quality‘ of COKE TIN PLATES specially 
adapted to the requirements of the can- 
ning and packing industry. Demand 
AMERICAN CoKkEs—the best obtainable. 


Purchasers should not fail to communi- 
cate with us before placing their orders. 


We manufacture Sheet and Tin Mill Products for all purposes — Black Sheets, 
Galvanized Sheets, Keystone Copper Steel Sheets, Formed Roofing and Siding 
Products, American Coke and American Charcoal Tin Plates, Terne Plates. Etc. 


American Sheet and Tin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 


District SALES OFFICES 


Chicago Cincinnati Denver Detroit New Orleans 
Philadelphia Pittsburgh St. Louis 


Pacific Coast Unirep SraTEs STEEL Probucts Co., San Francisco 


os Angeles Portland Seattle 


Export Representatives: UNITED STATES STEEL Propucts Co., New York City 


TRADE 


Henry Ford Says-- 


have aman do whata 
machine can do is waste.’’ 


Someone else has said, ‘‘It’s 
useless to do anything by 
hand which can be done 
better by a machine.’’ 


The season’s pack is pretty well over 
with, but consider your own methods 
and profit by the season’s experience. 

Consider your cookroom! How many 
nights did you ‘“‘go stuck’? and work 
until the gray dawn was breaking—then 
home for an hour’s nap and back to the 


grind again? 


The A-B One Man Cookroom changes 
all that. A-B takes the capacity of your 
plant as fast as the lids are sealed on. A 
few minutes after the last can is closed 
it’s in the warehouse, cooked and cooled. 
No piles of cans waiting for a retort. No 
‘‘sub-standards’’ due to faulty cooking 
or cooling. 

Just an efficient A-B without fuss orfeath- 
ers, cooking and cooling your product 
at closing machine speed. 

There’s an A-B especially designed for 
your product. 


Write our nearest office for full 
particulars. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, Il. 
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CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
nication. 


BEANS 

EDGEWOOD, MD., Sept. 12, 1927.—Crop was fair. Had 
about 20 acres in, and put up 1,000 cases No. 2’s, which have 
been sold and shipped. Balance we sold in open market. 
NEOSHO, MO., Sept. 6, 1927.—-Stringless—All through; 200 
acres in 1927; 100 acres in 1926. Yield, 50 per cent of normal. 

WHITE BLUFF, TENN., Sept. 9, 1927.—Stringless—Crop a 
failure. Only 20 per cent of our expectations packed. 


CABBAGE 
OAK HARBOR, OHIO, Sept. 9, 1927.—Early cabbage good. 
What the late crop will be depends entirely on the weather. 


Have begun cutting early cabbage, which is of excellent quality 
and will make a good crop. 


CORN 

SHERIDAN, IND., Sept. 11, 1927—The very best we can 
hope to do and with favorable weather is 50 per cent. 

WALDRON, IND., Sept. 6, 1927—Country Gentleman— 
Contracted 950 acres in 1926 and packed 70,000 cases. Con- 
tracted 850 acres in 1927. Condition of 1927 not over 50 per 
cent of 1926. We anticipate 40 per cent of pack of 1926. 

MARYDEL, MD., Sept. 6, 1927.—Crop good. 


FRUIT 

MODESTO, CALIF., Sept. 9, 1927.—Apricots—Short. The 
amount packed being not over 60 per cent of a normal pack. 

Peaches—Still being packed, but owing to the severe grad- 
ing in the effort to reduce pack, will be at least 20 per cent short 
in the pack of last year. 

SIERRA MADRE, CALIF., Sept. 7, 1927.—Citrus Fruits— 
Good as usual. 

TULARE, CALIF., Sept. 7, 1927.—Peaches—Crop was 
about 80 per cent. Apricots—Crop about 90 per cent. 


PICKLES 

LOS ANGELES, CALIF., Sept. 8, 1927.—Pickles—The cu- 
cumber crop of 1927 in Southern California has been better than 
normal years. Our acreage has been about same as normal 
years. Yield per acre was approximately 250 bushels. 

NEOSHO, MO., Sept. 6, 1927.—Cold nights and rain cut 
crop. Same acreage this year as last. All through. Crop 50 
per cent of normal. 

OAK HARBOR, OHIO, Sept. 9, 1927.—Crop to date is only 
about 3344 per cent of last year’s receipts, and from informa- 
tion we have from other friendly packers, this is about the gen- 
eral condition. Nights have been entirely too cool, and we are 
suffering at this time from drouth. We believe the crop will be 
one of the lightest we have had for many years. 


PUMPKIN 

VALLONIA, IND., Sept. 13, 1927.—Poorest prospect in this 
section ever known. Corn acreage late and small acreage. Few 
planted in corn and patch pumpkin have no fruit on vines. 


SPINACH 
MODESTO, CALIF., Sept. 9, 1927.—Cleaned up. 


TOMATOES 


MODESTO, CALIF., Sept. 9, 1927.—Show much blight and 
tomato worm damage. Crop will not be over 70 per cent of 
normal. 

MT. SUMMIT, IND., Sept. 12, 1927.—In the last few days 
the outlook has improved 100 per cent. We are having ideal 
weather conditions; if they last throughout this month, we will 
have a very good pack, ‘much better than the past two years. In 
this locality we are two or three weeks later than usual, but if 
we have a late fall in comparison the yield will run 80 per cent 
cr better. This year the tomatoes are in excellent condition for 


canning. The meat is solid and as a whole very uniform in size 
and color. 


SHERIDAN, IND., Sept. 11, 1927.—The very best we can 
hope to do, and with favorable weather, is 50 per cent. 
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SUMMITVILLE, IND., Sept. 12, 1927.—Very late and poor 
setting on 50 per cent acreage; 50 per cent yield will be good, if 
frost stays off 30 days from September 12th. 

TELL CITY, IND., Sept. 12, 1927.—We will not receive over 
50 per cent of normal crop this year. We only have about 75 per 
cent of our regular acreage on account of shortage of plants. 


Sr dry, hot weather of the past three weeks has cut the crop 
also. 


VALLONIA, IND., Sept. 13, 1927.—Almost a month late. 
Coming in fine shape now. Size of pack, all depends on the 
weather. Don’t seem to be a heavy set and can’t expect a nor- 
mal pack with only one month for harvesting. 


EDGEWOOD, MD., Sept. 12, 1927.—Crop good. We have 
up to date about 3,300 cases No. 3’s and 2,000 cases No. 2’s. This 
week will finish up the glut. Tomatoes ripened up all at one 
time. Acreage about 60 per cent of former years, excepting 
1925, when we had about 130 per cent of former years. 


FEDERALSBURG, MD., Sept. 9, 1927.—I am told by the 
growers that there is not over 60 per cent of a crop. The early 
plants have most tomatoes. Late plants have but a few and will 
be two weeks late. The week of September 12th will be biggest 
week; ran four days this week. 

MARYDEL, MD., Sept. 6, 1927.—Crop 100 per cent. Qual- 
ity good. Tomatoes ripening fast. 


UPPER FAIRMOUNT, MD., Sep. 9, 1927.—Our acreage is 
very much reduced from former years. All of the fields are 
blighted very badly, which means a poor yield and a short pack. 
We don’t consider we will have a 50 per cent yield. Pack is about 
over now. A small run next week will end it. 

CRANE, MO., Sept. 12, 1927.—Missouri has fully a 30 per 
cent reduction in acreage over last year. Our anticipated yield 
now is 60 to 70 per cent of a normal yield and about 75 per cent 
of last season’s yield per acre. Week ending September 10th 
saw the bulk of the tomatoes delivered at the factories, and after 
the 17th there will be practically no canning here. 

MANSFIELD, MO., Sept. 7, 1927.—Acreage small. Condi- 
tion poor. Yield small; below normal. 


MARIONVILLE, MO., Sept. 12, 1927.—Will be about 40 
per cent of 1926 pack in the Ozarks. Owing to so much rain in 
the early part of the season, tomatoes did not set on vines, and 
now it is so dry the fruit is cut short. 

NEOSHO, MO., Sept. 6, 1927.—Late setting. Expect to be 
all through September 15th; 700 acres this year; 500 acres last 
year; 25 per cent of a normal crop this season. 

SEYMOUR, MO., Sept. 9, 1927.—Our acreage is greatly re- 
duced this year. Estimate for crop as compared with last year 
is 65 per cent. Leaves on vines are practically all dead and the 
peak of the packing season is over and the end is near in sight. 
It appears that we should have a sellers’ market, and if the 
canners would only ask a reasonable price, tomatoes would step 
up and command a price which wou!d yield a fair profit. 


OAK HARBOR, OHIO, Sept. 9, 1927.—The early planting 
is pretty well set and we had expected to begin receiving toma- 
tces from these fields during the week of August 22nd, but the 
cool backward weather has held the crop back, so that up to the 
present writing we have not begun to receive tomatoes in suf- 
ficient quantities to run one line steadily. The later planting is 
not so heavily set and we will have to have favorab'e weather 
= a late fall in order to get anything like a crop from these 

elds. 

WHITE BLUFF, TENN., Sept. 9, 1927.—Worst season in 
vears. Not over 60 per cent yield from 50 per cent acreage. 
This week has practically completed the pack. Too much rain 
at plant bed time. Too much following setting. Then too dry 
until first picking came. Ten days’ rain then ruined late 
crop, with no rain the past four weeks. 


PALMYRA, VA., Sept. 12, 1927.—Acreage, 50 per cent. 
Expected yield, 60 per cent of normal. One crop only. Too much 
rain. Some blistering and souring. 

PILOT, VA., Sept. 9, 1927.—Not as good as former years. 
About one-third crop in this section planted. I don’t believe 


there wil be more than half as many tomatoes packed as there 
was last year. 


TROUTVILLE, VA., Sept. 7, 1927.—Acreage normal. Crop 
condition about 50 per cent. 

TROUTVILLE, VA., Sept. 12, 1927.—_Dear Old Trade: After 
27 years in the canning of tomatoes, I have retired for ever. 
From observation I think the 1927 crop in this section is about 


normal. They are packing at any old price that the brokers 
and jobbers see fit to offer them. 


September 19, 1927 


THE CANNING TRADE 


11 


Cherries, Berries, 


Hansen Automatic 
Tomato Filler 


Hansen Automatic 
Kraut Filler 


and nearly all other fruits and vegetables are filled into all sizes of cans, 
including No. 10's practically automatically with a HANSEN SAN- 
ITARY FRUIT AND VEGETABLE FILLER. One operator 
with this machine will turn out more work than five or six persons pack- 
ing cans by hand. The cans are taken care of automatically by a uni- 
que feed worm which positively does not smash cans. The Hansen 
Fruit and Vegetable Filler is simple in design, sturdy, occupies small 
floor space and is sanitary. 

The Hansen Fruit and Vegetable Filler is so reasonably priced that 


Canners of any of the above products can not afford to operate without 
it. Write us for prices. 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


MANUFACTURERS OF THE FOLLOWING “MASTER-BUILT MACHINERY 


Hansen Sanitary 
Can Washer 


Hansen Sanitary 
Pea & Bean Filler 


(Patented ) 


with 


ADJUSTABLE CYLINDER 
PITCH INDICATOR 


CHISHOLM-RYDER CoO., INC. 


NIAGARA FALLS, N. Y. 


Hansen Sanitary 
Corn Filler 


Pandas Apples, Beets, String Beans 


Green Pea Viners 
Green Pea Feeders 

Green Bean Snippers 
Green Bean Graders 
Green Bean Cleaners 


Can Markers 
Lift Trucks 
Conveyors 


SPECIAL AGENTS: 


Baltimore, Md 
JAMES Q. LEAVITT CO. 


Ogden, 


BROWN BOGGS FOUNDRY & MCH. CO. Ltd. 


Hamilton, Ontario 


MANUFACTURERS OF 


Special Machinery Built to Order. 


A. K. ROBINS & COMPANY, INC. 


| 
} 
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What Canned Food Distributors are Doing 


Chains Plan United Front of All Interests to Oppose Legislation Aimed at Them—Jobbers 
Show More Confidence in Fundamental Conditions in Canned Foods—Outlook Favors 
Good Season on General Line—Specialty Manufacturers to Discuss Problems at 
Atlantic City Meeting Next Month—Cheap California Dried Fruits Lead 
to Fear That Sales of Canned Fruits May be Adversely Affected— 

Other News of the Industry. 


chain store interests in all fields to combat anti-chain legis- 

lation is expected to develop from the seventh annual cuu- 
vention of the National Chain Store Grocers’ Association, whicn 
will be held in Washington, D. C., September 27, 28 and 29. 

Unusual interest attaches to the meeting this year. Secre- 
tary Beckmann has extended special invitations to about 200 
grocery chains not affiliated with the organization to attend, and 
in addition leaders of other chain store organizations outside ot 
the grocery industry will be on hand. 

‘he annual report of Secretary Beckmann will deal largely 
with a resume of the organization’s work in fighting anti-cnain 
legislation, and, according to the “Chain Store Age,’ will cover 
a proposition of general interest to chains in other fields which 
is to be proposed at this convention in regular course. An out- 
line of the scope of the anti-chain legislation movement will be 
submitted to the convention in talks by five chain store men 
operating in States where such legislation has recently been 
introduced. These men are N. H. Cupp, president of the Cupp 
Grocery Company, of Johnstown, Pa.; K. H. Hummel, president 
ot the Universal Grocery Company, Madison, Wis.; J. H. Hill, 
president of the Hill Grocery Company, Birmingham, Ala.; A. 
M. Scarry, vice-president D. render Grocery Company, Norfolk, 
Va., and D. W. Turner, president of the Carolina Stores Com- 
pany, Lenoir, N. C. Following the reports of these men, there 
will be a general discussion in which it is expected that the rep- 
resentatives of chains in other fields will take part. 

Plans for the program this year contemplate confining the 
proceedings to a few major topics, notably legislation, rather 
than to attempt to cover a great number of subjects of interest 
to chain grocery operators, as in former years. 

More Confidence in Canned Foods—The action of leading 
California fruit canners in announcing upward price revisions 
on canned fruits at the start of the current monch has gone a 
long ways toward restoring confidence in the underlying nrm- 
ness of canned foods. At the start of trading in 192/ packs of 
Calhfornia truits, tne market wavered, and weakened temporarily 
when some of the smaller factors granted price concessions on 
peaches. The price cutting was extremely short lived, how- 
ever, when it became evident that packers’ costs were going to 
be higher than had been anticipated. The new price list of the 
leading packer, showing advances of 5c to 25c per dozen on a 
number of items, has convinced buyers that the advices which 
they have been receiving regarding the slow progress of the 
iruit pack were just about in line with actual conditions. As a 
result, buyers in most instances have come in and covered in 
fairly large volume. On Northwestern fruits, many jobbers were 
caugnt napping, and will now experience considerable difficulty 
in rounding out assortments, due to the sold-up condition of tne 
market on a number of items. 


One result of the tightening in the position of California 
canned fruits has been a general pick-up of buying interest in 
practically the entire canned foods lines. Buyers are going over 
the situation thoroughly, checking up to make certain that their 
first reactions to the market situation were borne out by actual 
market developments. Prices on a number of canned foods items 
have shown sharp advances since the naming of opening prices, 
or appreciable recoveries from early-season price breaks, and 
distributors who aligned themselves with the “die-hard” faction 
in the industry, anticipating a continuation of the debacle which 
has so demoralized the market during the past year or more, 
have found that they once again have guessed the market wrong, 
and so are already at a disadvantage with some of their shrewder 
and more far-sighted competitors in the matter of first costs. 
The chains, it may be mentioned in passing, were heavy buyers 
at some of the early-season dips in prices. The latter, with their 


» HAINS TO FIGHT BACK -Concerted action on the part oi 


facilities for quick turn-over of canned foods, often come into 
the market in a large way when the ordinary jobber is still on 
the side-lines, trying to make up his mind. This, in part, ex- 
plains why the chains in the East are selling new pack standard 


2s tomatoes at three cans for 25c, retail, while the independent 
retailer is still plugging old packs at 1Zc to 15¢ per can. 

A healthier unuerctone nas developed in canned foods. Can- 
ners realize it, and are firmer in their price views. Jobbers are 
also coming to the same realization, and so are more reasonable 
in their market viewpoint. 

‘Lhe market outlook points to a profitable season for canned 
foods for the jobbers, and a reasonably satisfactory year for the 
canners. Both have a long way to go to catch up with some of 
their 1926-27 losses. 

_ ._ Specialty Men ‘vo Meet—More light on the attitude of spe- 
cialty manufacturers toward their distributors, including both 
the chains and the jobber-retailer system, is expected to be shed 
at the forthcoming annual convention ot the American Grocery 
Specialty Manufacturers’ Association, which will be held at At- 
lantic City, October 18, 19 and 20. In view of the numerous 
complaints which many wholesale grocers have voiced concern- 
ing alleged preferential prices to the chains on the part of many 
specialty manufacturers, the address of President A. E. Phillips, 
of the specialty men, the text of which is “More sound, effective 
and economical distribution,’ is awaited with interest. It is 
expected that many wholesale grocers will attend the convention 
to get some first-hand information regarding some of the prob- 
lems which have been agitating the trade for the past year or 
more, and chain store operators and representatives of the inde- 
pendent retail grocery fraternity will also be on hand. While 
the complete program has not been announced, it is anticipated 
that the various talks this year will hold more than the usual 
amount of interest in view of the many questions which have 
been agitating the trade. It is not probable, however, that any- 
thing startling will come as a result of the convention sessions. 
s1anufacturers, in the great majority of cases, must “keep <0 
the middle of the road.” They cannot openly announce their 
preference for either form of distribution, and must tread warily 
to make certain that they retain the maximum amount of good 
will from each faction. While some manufacturers have come 
out definitely in support of the manufacturer-wholesaler-retailer 
form of distribution, and have stated sales policies which do 
not give the chains any advantage over other classes of distrib- 
utors, other manufacturers have been endeavoring to “keep the 
chains happy” through giving them special prices and terms 
which were not available to other distributors. Until such time 
as the manufacturers decide definitely whether they want the 
chains or the old line distributors, or lay down a definite and 
open sales policy for both, the situation will necessarily remain 
involved. Ultimately, it is probable that more manufacturers 
will swing over to a direct-to-retailer policy to reach the inde- 
pendent trade. The specialty activities of some of the manufac- 
turers in recent years have indicated a desire on the part of the 
manufacturers to get in touch with the retail situation, and ac- 
quaint themselves with as many of the “tricks of the trade” as 
possible against the day when the spread of private label distri- 
bution by jobbers might force them to carry their merchandise 
direct to the retail grocers. 

Cheap Dried Fruits—Wholesale grocers are concentrating 
much of their attention this fall on their dried fruit departments. 
Prices for most California dried fruits are now at the lowest 
levels attained in many years past. Conditions on the Coast, 
particularly in the prune industry, have been such that dried 
fruits are more in favor of the buyer now than for many sea- 
sons. Indeed, prices have declined to such a level that jobbers 
in many cases are afraid to take hold of the market for fear that 
further declines will develop. Santa Clara 40-50 prunes, which 
a year or so ago were believed to have reached the lowest prices 
which the present generation would witness when the market 
broke to 9c a pound, f. o. b. California, are now down to 6c a 
pound. While jobbers are not inclined to look for as severe a 


( Continued on page 35 ) 


September 19, 1927 THE CANNING TRADE 


13 


ROGERS BROS.’ SEED CO. 


SPECIALISTS 
BREEDERS & GROWERS 
OF O y SY 

FOR 
CANNERS : Reg. Trademark 


326 West Madison Street, CHICAGO, ILLINOIS, U.S. A. 


McStay Lightning Box Sealer 


The McStay Lightning Box Sealer, for- a, 


merly manufacture e McSta a- 

A A. K. ROBINS & CO., Inc. 
is now made exclusively by us at our age 

I es Lombard and Concord Sts, 

Baltimore, .. Maryland 


Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 
McStay Lightning Box Sealer will be 
maintained by us as when manufactured by 
the original patentees. 


We carry a complete stock of Canner’s, Preservers and Bottler’s Machinery. 


faster turnover 
\ ~larger volume 

-and lower 

selling costs 


\ 
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ESTIMATES FOR POTATO CROP FOR 1927 PLACE 
TOTAL AT 400,000,000 BUSHELS 


[Note: The potato crop bears a very direct rela- 
tionship to the consumption of canned foods, and hence 
this report of a moderate potato crop is of more than 
passing interest and importance to canned foods pro- 
ducers.—The Editor.] 


HE potato crop for 1927 will amount to 400,000,000 

I bushels, according to the estimate of the Depart- 

ment of Agriculture on the basis of conditions 

on'September 1. This, it was stated, is a substantial 

increase over the crops of the two previous years but 

is not more than the average production during the 
past five years. 

The full text of the Department’s statement com- 
menting on September 1 crop conditions in connection 
with its report made public on September 9, follows: 

Potatoes—The white potato crop is now estimated 
at 400,000,000 bushels. This is substantially above 
the short crops of the last two seasons, but it is 
11,000,000 bushels below the forecast of a month ago, 
and in proportion to population it would be no more 
than the average production during the past five years. 

The principal changes since last month in pros- 
pects for potatoes have occurred in Maine, where pros- 
pects have declined by 5,500,000 bushels, and in Michi- 
gan, Wisconsin, and Minnesota, where prospects have 
declined by 13,000,000 bushels. 


In Maine, wet, sultry weather resulted in serious 
damage from blight. The Green Mountain variety, 
representing 75 per cent of the acreage, had just fin- 
ished blossoming when the blight set in, and the crop 
has gone down rapidly. Irish cobblers, representing 25 
per cent of the acreage, are, however, showing good 
yields. 

In Michigan, Wisconsin, and Minnesota, the potato 
crop has been hurt by drought and in some sections by 
frost. In Michigan prospects have declined 22 per 
cent, or approximately 7,000,000 bushels. 

In Virginia, production exceeded earlier expecta- 
tions and prospects have improved somewhat in Mon- 
tana, Idaho, and Colorado. In all late potato States, 
the production is still largely dependent on weather 
conditions during September and October. 

Sweet Potatoes—An improvement of nearly 2,000,- 
000 bushels was registered in August, the increases 
being distributed over most of the producing States, 
with Texas the most important exception. The decline 
in Texas amount to 889,000 bushels. 

This same report says of the dried beans situation: 

Dry Edible Beans—The eastern bean crop suffered 
severely during August. Drought, cold and frosts in 
Michigan account for most of the loss of about 1,400,- 
000 bushels from the United States prospect of August 
1. The production of 17,345,000 bushels indicated by 
conditions September 1 is slightly greater than the 
crop of last year. 

Fruits—In sharp contrast with last year fruit 
crops are light in practically all parts of the country 
except parts of California. On account of drought in 
the northern Lake States, prospects for apples and 
eastern grapes show further declines from the low 
forecasts of a month ago, but prospects of citrus fruits 
show substantial improvement. 

According to present indications the apple crop 
will be only 50 per cent as large as that of last year, 
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the peach crop 63 per cent as large, and the pear crop 
70 per cent as large. 

On account of the increasing acreage several Cali- 
fornia fruits show an increase in production. The 
California grape crop is estimated at 2,316,000 tons, 
compared with 2,114,000 tons last year. Dry prunes 
are estimated at 211,000 tons, compared with 150,000 
tons last year, and apricots on a fresh basis at 187,000 
tons, compared with 176,000 tons last year. Prospects 
for California walnuts are particularly favorable, and 
the crop is expected to total 42,000 tons, compared with 


15,000 tons last year and a five-year average of 
25,000 tons. 


California oranges show an average condition of 
only 67 per cent, compared with a ten-year September 1 
average of 74.2 per cent. In Florida the condition of 
oranges averages 67, compared with a ten-year average 


of 84.5, and prospects for grapefruit are even less 
promising. 


EIGHT VEGETABLES CULTIVATED BY INDIANS 
MORE VALUABLE THAN ANY IMPORTED 


NDIANS in America before the advent of the white 
man cultivated eight native vegetables which have 
become the most valuable of garden crops in the 
United States, far exceeding the value of 24 vegetables 
imported from Europe and now cultivated in American 
gardens and truck farms, the Department of Agricul- 
ture has just pointed out in the following statement: 

In the American vegetable garden eight principal 
food products had their origin in the Indian crops 
existing here before the advent of the white man. 
These include beans, corn, peppers, pumpkins, squash, 
tomato, potato, and sweet potato. 


Vegetables of Old World origin are far more 
numerous. The United States Department of Agricul- 
ture lists 24 of importance, cucumbers, eggplant, musk- 
melon, watermelon, okra, asparagus, beets, Brussels 
sprouts, cabbage, carrots, cauliflower, celery, kale and 
collard, kohlrabi, leek, lettuce, onion, parsley, parsnip, 
peas, radish, salsify, spinach, and turnip. But the 
value of the crop of the eight native vegetables is con- 
siderably greater than the 24 of foreign origin. 


Since the discovery of America the white man 
has not “tamed” any native plant which the Indians 
had not already brought from warmer parts of Amer- 
ica, but notable improvements have been made in the 
quality and yields. 


PERMIT IS REQUIRED TO SHIP GOOSEBERRIES 


NNOUNCEMENT has just been made by the 
United States Department of Agriculture that 
nurserymen should file their applications now 

for permits if they intend to ship currant and goose- 
berry plants out of the blister-rust infected States. 

The full text of the Department’s announcement 
follows: 


Nurserymen desiring to ship currant and goose- 
berry plants out of the blister-rust infected States are 
urged to apply now to the Federal Horticultural Board, 
United States Department of Agriculture, Washington, 
D. C., for permits for the coming fall and spring ship- 
ping seasons. 
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A machine found in nearly 
every packaging plant. 


The Kiefer Rotary 
Jar and Bottle Rinser 
and Sterilizer. 


Thoroughly rinses containers inside and outside 
at a speed of up to 120 a minute. 


The only rinser with the Kiefer patented central 
water-distributing valve---guaranteed never to leak--- 
an assurance against waste of water. 


The first rinsers we built, some fifteen years ago, 
are still in use. ‘What more need be said ? 


Shipped complete ready to install. 
Write for pamphlet. 


THE KARL KIEFER MACHINE CO. 


CINCINNATI, OHIO 


LABELS FOLDING BOXES 
|‘ THAT HELP SELL GOODS 
| RESS up your package. The power of “Well dressed” Ss 


been repeatedly proved. 


Putting vour product on the dealer’s shelves does not complete the sale. 
Why not help the dealer sell your goods by using attractive labels that will 
create a favorable impression. 


Let us show you what we mean by attractive labe 


CONSULT OUR TRADE MARK BUREAU | 

No new brand should be adopted without careful 

We operate a Trade Mark Bureau for the benefit — 

-° of our customers. It contains records of over — 
- 829,000 brand names including all registered brands. 
The service is free. 


The United States Printing & Lithograph Company > 
Color Printing Headquarter. 


Cross St. TON. 3rd. St. 


ROOKLYN 


= 
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Infected Areas Shown—The infected area includes 
Connecticut, Maine, Massachusetts, Michigan, Minne- 
sota, New Hampshire, New Jersey, New York, Penn- 
sylvania, Rhode Island, Vermont, Washington, Wis- 
consin, and the counties of Clatsop, Columbia, Lincoln, 
Polk, Tillamook, Washington and Yamhill in the State 
of Oregon. 

The special blister-rust inspection is made only 
during the period August 15 to September 30 in the 
infected Eastern and Lake States. In Washington and 
Oregon inspection is made only from September 1 to 
October 31. Application for inspection should be made 
to the State Nursery Inspector of the State in which 
the plants for shipment are being grown. 

Quarantine Unchanged—No change has been made 
in the Federal blister rust quarantine (No. 63) since 


the revision of March 15, 1927. Only cultivated red | 


and white currant, Alpine currant and cultivated goose- 
berry plants may be shipped from the infected States. 
In addition to certificate and permit requirements, 
plants shipped from infected States must be dormant, 
defoliated and dipped in lime-sulphur solution of speci- 
fied strength. 


SELLS WORMY CHERRIES; PRODUCER IS 
PROSECUTED 


composed or otherwise unfit for food are just as 
liable for prosecution under the Pennsylvania 
food laws as regular dealers in foods, asserts Dr. James 


P composed o who sell food products which are de- 
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W. Kellogg, director, Bureau of Foods and Chemistry, 
Pennsylvania Department of Agriculture. 


For example, State and Federal authorities have 
been investigating the condition of cherries being sent 
from orchards to canning factories in the northwestern 
section of the State. One case was found where a large 
grower who had failed to spray his trees was market- 
ing wormy and decomposed fruit. Sufficient evidence 
wee secured against him to warrant prompt prose- 
cution. 


“This is an exceptional case,” Dr. Kellogg explains, 
“and must not be regarded as a general condition in the 
cherry canning industry. Most large growers who 
supply canning factories carry out a complete spraying 
program and harvest sound fruit. 

“However, growers of cherries and other fruits 
should take warning that the shipment and sale of 
wormy and decomposed fruit for the retail trade as well 
as for canning purposes will result in prompt, legal 
action. There is no excuse for attempting to dispose 
of this type of fruit for food purposes.” 


MACHINERY 
A Complete Canning Plant’ 


BERLIN, WISCONSIN 


Modern Can Making Methods 


Can users who accepted our recent invitation to inspect our 
Plant, and the GIBBS INDUSTRIAL BUILDING, were trem- 
endously impressed with our facilities. 


On account of seasonal activities many canners were pre- 


vented from being present. 


To these we renew our invit- 


ation to visit us at any time which may’‘suit their conveni- 
ence, believing that the better acquainted the trade becomes 
with our unsurpassed layout, the greater the popularity of 


SOUTHERN CANS, 


SOUTHERN CAN COMPANY 


Gibbs Industrial Building 


Baltimore 
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Site 


“THE HOUSE °F STE GHER. 
Our Labels 


in‘Designs _ are the Highest Standard 
of Artistic erit for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, NY. 


HINERY., 


391-399 WEST-SPRING STREET 


THOM. A. SCOTT MANAGER OF THE LIQUIDATEO) Gen: MIGR: 


CHISHOLM-SCOTT co. 


Oo 


Before you place your future order, your order for delivery 
after the 1927 crop is harvested, write us for prices for any 
variety, in any quantity, for any date of shipment, and we 
will be glad to quote you. 
If there are any spot goods needed throughout this Spring and 
Summer, please give us the opportunity of quoting. 

Business founded 143 years ago. 


D. Landreth Seed Company 


BRISTOL, PA. 


COLONIAL BOY COPYRIGHTED 


andret Garden Seeds 


SS 
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TRUCK CROPS FOR MANUFACTURE 


By Bureau of Agricultural Economics, United States Department of Agriculture, Washington, D. C. 


TOMATOES 


Estimated acreage, indicated yield and forecast of production for August 1 and August 15, 1927, compared with revised indicated 
yield and revised production based on condition as reported by canners for September 1 


September 12, 1927. 


ACREAGE YIELD PER ACRE—Tons ————————_PRODUCTION—Tons 

STATE —Indicated——_ 
Au.l Au.15 Sep.1 Aug. 1 Aug. 15 Sept. 1 

1926 1927 1926 1927 1927 1927 1926 1927 1927 1927 

11,630 11,510 2.5 42 38 3.0 29,100 48,300 43,700 34,500 
California .... 32,250 28,760 6.4 6.9 6.6 6.2 206,400 198,400 189,800 178,300 
2,350 2,140 7.5 8.2 8.0 6.3 17,600 17,500 17,100 13,500 
Delaware 11,700 15,000 2.5 45 4.0 Hy | 29,200 67,500 60,000 55,500 
5,270 5,110 4.0 3.6 3.0 3.2 21,100 18,400 15,300 16,400 
Indiana 49,990 42,990 3.5 44 4.6 4.2 175,000 189,200 197,800 180,600 
3,850 4,080 3.3 40 3.6 3.6 12,700 16,300 14,700 14,700 
RREMRONC Sccccsctcevssesmetorcccscmncnsse 6,950 6,530 3.0 3.6 3.5 3.0 20,800 23,500 22,900 19,600 
37,000 34,410 2.4 3.9 3.9 3.5 88,800 134,200 134,200 120,400 
1,800 1,800 5.0 5.3 4.8 4.3 9,000 9,500 8,600 7,700 
25,620 17,930 2.5 3.8 3.2 2.6 64,000 68,100 57,400 46,600 
IE 5s weccnastcoeserereetieccunene 32,000 28,000 4.8 5.2 5.1 4.6 153,600 145,600 142,800 128,800 
9,850 10,540 5.0 8.0 6.5 49,200 84,300 75,900 68,500 
Ohio 8,000 10,000 4.8 48 4.4 4.1 38,400 48,000 44,000 41,000 
3,370 3,740 3.0 a2 41 3.8 10,100 15,700 15,300 14,200 
8,200 8,450 3.0 3.6 3.7 2.8 24,600 30,400 31,300 23,700 
Utah ...... 2,630 4,710 7.0 8.0 9.0 8.1 18,400 37,700 42,400 38,200 
Virginia na 6,000 6,420 3.5 3.3 3.0 2.6 21,000 21,200 19,300 16,700 
Other States.. 3,040 3,310 3.0 3.0 3.0 2.5 9,100 9,900 9,900 8,300 
Total 261,500 245,430 3.8 4.8 4.7 4.2 998,100 1,183,700 1,142,400 1,027,200 

SWEET CORN 
ACREAGE YIELD PER ACRE—Tons ————————PRODUCTION—Tons 

STATE —Indicated 
Au.l Au.15 Sep.1 Aug.1 Aug. 15 Sept. 1 

1926 1927 1926 1927 1927 1927 1926 1927 1927 1927 

3,000 3,000 2.8 2.1 2.1 1.8 8.400 6,300 6,300 5,400 
58,280 39,050 2.5 22 2.0 145,700 85,900 82,000 78,100 
80,380 17,010 2.9 2.1 1.8 88,100 35,700 30,600 28,900 
50,480 26,750 3.0 28 620 2.0 151,400 61,500 53,500 53,500 
26 13,940 8,290 3.1 2.7 27 43,200 22,400 22,400 22,400 
28,850 21,930 22 2) 1.9 63,500 43,900 41,700 41,700 
11,080 11,190 2.0 22 1.8 1.6 22,200 24,600 20,100 17,900 
24,450 21,760 3.0 1.8 1.8 73,400 45,700 39,200 39,200 
Nebraska ....... 6,970 3,970 27 2.3 2.6 2.6 18,800 9,100 10,300 10,300 
New Hampshi7re.............ssccseee 1,010 920 22 26 2.6 2.2 2,200 2,400 2,400 2,000 
27,420 20,290 2.2 2) 19 1.6 60,300 40,600 38,600 32,500 
26,380 18,730 27 1.6 71,200 31,800 31,800 30,000 
4,840 1,500 2.0 2.0 1.9 1.8 9,700 3,000 2,800 2,700 
2,370 2,590 2.4 2.5 2.5 23 5,700 6,500 6,500 6,000 
17,350 10,410 1.7 616 is 29,500 18,700 16,700 13,500 
4,840 4,740 2.0 24 2.4 2.4 9,700 11,400 11,400 11,400 
311,640 212,130 2.6 1.9 803,000 449,500 416,300 395,500 

CUCUMBERS FOR PICKLES 
ACREAGE—————_ Yield per acre—Bushels PRODUCTION—BUS.iELS 

STATE Estimated Indicated Forecast 
1925 1926 1927 1925 1926 1927 1925 1926 1927 

California ... 3,210 2,560 2,120 153 144 98 491,000 369,000 208,000 
3,500 2,900 3,130 102 61 56 357,000 177,000 175,000 
1,630 940 870 70 50 27 114,000 47,000 23,000 
Indiana ... we 8,430 7,250 7,470 51 54 45 430,000 392,000 336,000 
2,850 800 340 62 42 56 177,000 34,000 19,000 
36,810 25,030 24,530 55 42 38 2,025,000 1,051,000 932,000 
4,340 2,300 1,770 45 45 49 195,000 104,000 87,000 
1,050 2,800 670 58 85 52 61,000 98,000 35,000 
1,320 920 680 115 35 51 152,000 32,000 35,000 
CAPSS eee 2,250 1,600 1,790 72 55 37 162,000 88,000 66,000 
ee eee 670 530 430 145 60 68 97,000 . 32,000 29,000 
Wisconsin .... 20,960 11,950 8,480 58 50 49 1,216,000 598,000 416,000 
13,110 9,460 9,930 102 65 46 1,337,000 615,000 457,000 
Total 100,130 69,040 62,210 68 53 45 6,814,000 3,637,000 2,318,000 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY THERMOMETERS 
For all Canning Purposes. | 


Double Seaming Irregular Shapes All Makes of Thermometers 
80 to 100 a minute Repaired. 


“Bliss” No. 25 Double Seamer 
Accuracy Guaranteed. 


In addition to greatly increased 
production, you obtain an abso- 
lutely uniform product and ends 
with straight flanges are used 
with consequent economy. San- 
itary or dry package cans are 
handled. 


Inexperienced operators suc- 
cessfully operate the machine 
which is fully automatic. All that 
is required is to keep the cover 
magazine full. Details on re- 
quest. 


Write For Prices. 


Phila. Thermometer Co. | 
915 Filbert Street, 
PHILADELPHIA, PA. 


Builders of the 300 a minute line 


B KLYN 
E. W. BLISS CO. | 
Soles Opfces { Cleveland, Chicagp, Cincinnati, _ 


Have A Clean Sani- Well! When It 


Kook-More Koils 


t nt. Cooper Steam Jacketed Kettles . 
my Pla t eae Steam Tilting Kettles Comes To Shaking 
Indiana Pulpers 
The Indiana Slush Pump Improved Brush Finishers Corn The 
will dispose of all your Indiana Paddle Finishers ; m 
Indiana Chili Sauce Machine 
waste and sewage. In- Indiana No. 10 Fillers Indiana Corn 
vestigate it’s properties. Shak er-— 


Does that to perfection 
P and it won’t harm a label. 
Take it right to the rick 
or pile. It’s mobile. 


Indianapolis, Indiana 


Indiana Grading Tables 

Indiana Continuous Pumpkin Wilters 
Pulp Pumps 

Enameled & Cypress Tanks 

Steam Traps 


Steel Stools 
SLUSH PUMP CORN SHAKER 
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190. 
180 
ga 
| 


20 


THE CANNING TRADE 


September 19, 1927 


CABBAGE FOR KRAUT 


ACREAGE——————_ Yield per Acre—Tons PRODUCTION—TONS 
STATE Estimated -Indicated Forecast 
1925 1926 1927 1925 1926 1927 1925 1926 1927 

Colorado 100 100 100 13.0 16.0 11.4 1,300 1,600 1,100 
Illinois 420 360 360 8.0 8.0 8.0 3,400 2,900 2,900 
Indiana 220 1,000 360 7.0 8.0 7.5 1,500 8,000 2,700 
Michigan 1,190 1,500 1,530 10.0 10.0 10.4 11,900 15,000 15,900 
Minnesota 420 420 430 10.0 10.5 8.6 4,200 4,400 3,700 
New York 2,170 3,000 3,960 12.3 12.6 12.4 26,700 37,800 49,100 
Ohio 1,410 1,850 2,590 9.0 11.0 9.4 12,700 20,400 24,300 
Washington 330 380 260 12.0 10.0 117 4,000 3,800 3,000 
Wisconsin 1,970 1,790 2,090 10.0 9.0 pb | 19,700 16,100 23,200 
Other States 460 1,760 1,920 9.5 8.0 8.4 4,400 14,100 16,100 

Total 8,690 12,160 13,600 10.3 10.2 10.4 89,800 124,100 142,000 


THE 1927 GRADES OF PEAS (Sieves 1 to 5) 


By Bureau of Agricultural Economics, United States Department 


of Agriculture, Washington, D. C. September 12, 1927. 


SMOOTH ROUND PEAS- 
ALASKA (65 Reports) In ~~ 


STATE 1926. 


SWEET WRINKLED PEAS 
ALL VARIETIES (52 Reports) In Per Cent 
1927 


1926 

No.1 No.2 No.3 No.4 No.5 No.1 No.2 No.3 No.4 No.5 No.1 No.2 No.3 No.4 No.5 No.1 No.2 No.3 No.4 No.5 

Delaware ...... 15° 2980 478 217 ...... 20 160 414 354 652 BIB SIG BET 12.8 21.6 31.6 34.0 
Michigan. ...... 6.3 12.4 38.6 26.6 16.1 7.7 32.2 33.4 118 149 28 6.0 19.4 28.2 486 66 96 22.8 30.1 30.9 
Minnesota ..... 18.0 33.9 38.5 9.3 6 169 304. 228 1059 ....... 15 98 166 346 37.5 9.4 18.5 28.2 25.3 18.6 
New York...... 47 196 39.4 310 53 60 313 39.1 212 24 33 115 243 35.9 25.0 29 18.5 283.8 35.8 25.0 
DEIN \.asscsscscecconss 48 16.5 40.5 27.8 109 3.3 19.0 45.3 22.7 9.7 8S 6566 11.5 28.0 654.1 8 6.0 18.4 33.7 46.1 
1 See 2.55 10.0 30.0 30.0 27.5 2.5 10.0 30.0 30.0 27.5 45 104 27.2 31.0 269 388 82 23.7 32.0 32.3 
Wisconsin ...... 63 227 428 229 853 6A 23.1 462 213 49 19 82 2A S42 355 28 86 209 3388 S41 
Other States..21.0 48.0 250 40 2.0 12.6 440 352 82 ...... 3.0 12.8 29.2 33.0 220 29 99 174 288 41.0 
Average.. 7.5 22.0 39.9 238 68 7.8 254 409 206 53 22 9.0 213 33.7 338 28 10.6 21.7 33.0 31.9 


*Insufficient data. 


The varieties included in “Sweet Wrinkled Peas” are Perfection, Advancers, Horals, 
Dwarf Champion, Dwarf Telephone, Horsford, Gem Rogers “K,” and Surprise. 


NOTES FROM CANNERS QUOTED FROM SEPTEMBER 1 
CONDITION SCHEDULES 


Arkansas—Continued and excessive rains are cutting down 
the tomato crop materially. 

Too much rain. Cream of the crop rotted in the field. 
Leaves off vines and no fruit on them. 

California—Tomatoes two weeks late. 
cut yields. 

Delaware—The tomato crop is a little misleading. Some 
patches full, others not, but would count on 75 per cent crop. 

Illinois—Prospects for corn very poor. It is very dry and 
the only chance for even a fair crop will be a late frost. 

Pickles fair. Poor up to this date, but coming better now. 
Tomatoes late. Expect first pickings about September 15. 

Indiana—Tomato prospects: Northern Indiana, Elwood Sec- 
tion—Very poor. Very little fruit on vines and badly damaged 
by Septoria. 

Central Indiana—Prospects very good. 

Southern Indiana—Fair. 

Iowa (Polk County)—If frost holds off we will get about 
80 per cent of normal yield in our immediate neighborhood, 
although there are a good many barren stalks in the fields and 
ear worms are developing as season drifts along. 

Kentucky—Tomato crop three weeks late. Looked very 
good two weeks ago, but looks very discouraging now. 

Maine—Due to wet weather the last end of the bean crop 
has fallen off very rapidly and has developed some rust. 

Both the cold and wet weather in the past two weeks have 
had a marked effect on the corn situation. It now looks like a 
very small production and a very late pack. 

Maryland—In our judgment tomatoes are going back fast 
on account of continued cold, cloudy and wet weather. We have 
had very little sunshine for the past ten days. Vines are drying. - 
We are just starting to pack. 

Tomatoes have deteriorated very much during August. 

Have finished picking snap beans. Anthracnose caused 
much damage, in some cases 85 per cent, so that it did not pay 
to pick the field. The tomato crop in this section is damaged 
by too much rain, causing rot in green as well as ripe fruit. 

Tomatoes are not looking nearly so well as they did the 
first of August. Heavy rains have seriously damaged the vines 


Early frosts will 


Admiral, Green Admiral, Rices No. 13, 


generally and we are learning of severe blight damage from 
widely scattered territories. 

Corn—Worst we have even seen and think conditions gen- 
eral all over the state. 

Tomatoes—Finest kind of prospect up to two weeks ago. 
Extremely unfavorable weather has hit them badly and today 
most fields look like a fire had swept across them. 

Michigan—Cucumbers for pickles have been damaged by 
continued dry weather with cold nights. The crop will only last 
a few days unless there is moisture and warm weather. To- 
matoes are rotting on blossom end. Vines drying up. No rain 
in 60 days and cold nights. 

Minnesota—Corn may freeze any time. Had light frost 
several nights lately. 

Pickle crop this season poorest on record on account of cold 
nights, frost and drouth. 


Missouri—Extreme heavy rains have caused some damage 
to our tomatoes. Believe maximum we can expect is 50 per cent, 
with probability of not over 40 per cent. Cold weather causing 
fruit to rot before ripening. 

New Jersey—Too much rain the past two weeks has caused - 
much damage to the tomato crop. Vines have lost their leaves 
and fruit is rotting. If the rain continues, the canning crop 
will be very short. 

Continued rains are seriously damaging prospect for fair 
crop of late tomatoes. 

New York—Crops late and depend upon holding off of frosts. 

Pickles in the Rochester section are very abnormal. Cab- 
bage looks good at present. 

Corn crop depends upon late frost. Wax beans about 40 per 
cent, due to anthracnose and wet spring. 

Ohio—Some blight appearing in tomatoes due to weather 
conditions. 

Corn late and maturing very slowly. Poor’ cut. 

Oregon—The loganberry crop was about 75 per cent normal 
this year. 

Pennsylvania—Tomatoes cracking. Too much wet weather. 
Corn maturing in spots. Fields very irregular. 


Tennessee—Tomatoes rotting badly. Too cold and too 
much rain. 
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a) 


Cans and profits go hand in 
Hand with Increased Business 


A business is increased because those with whom 
you are doing business prefer that which you have 
to sell. That is the reason Heekin Cans enjoy a 
greater demand every year. 


Wherever cans are required, 


) Heekin cans are preferred. Each year Heekin Cans carry more canned fruits 
! We know the can business and 

will advise you as to your re- and vegetables to market than the year before. 
ee. cae The reason is that packers know Heekin Cans 
prices. keep the product fresh. 


THE HEEKIN CAN CO. 


New, Sixth and: Culvert Sts., 
Cincinnati, Ohio 


Shipped in reinforced, corrugated boxes—light in 
weight but strong and substantial, Heekin Cans are 
delivered to you with a saving on the original box 
cost and freight charge. 


HEEKIN 
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Cold weather the last part of August stopped tomatoes from 
ripening. It has been very hot lately and tomatoes are burn- 
ing badly. 

Utah—Utah tomato crop very poor and late. Factories will 
not run steadily before September 10. 


Virginia—Tomato crop has wilt and blight and it looks like 
the crop will be short. 

Continued heavy rains causing damage to tomato crop. 

Tomato crop badly damaged here by blight. Looks like 
fire has gone through the fields. 


Wisconsin—Beets need rain badly. Ground very dry and 
weather cool. 


Lack of rain cut yields of wax beans. Cold weather during 
growing season kept plants from developing as they should. 
Some of the first blooms were killed by frost or cold. 

Corn very late and suffering for rain. Worst drouth in 
years in this section. 


MARYLAND CROPS SHOW SOME IMPROVEMENT 
BUT OUTTURN OF CORN CROP UNCERTAIN 


HE crop prospect in Maryland this year is not so 

I good as last year, according to John S. Dennee, 

Federal agricultural statistician for Maryland. 

In a crop release made public September 14th, improve- 

ment over a month ago is shown for most crops; but 

with the exception of hay and oats and potatoes indi- 

cated production ranges generally considerably below 
the harvest of one year ago. 


The composite conditions of all crops on Septem- 
ber 1, says the statistician, was 100, which means that 
crops on that date were as good as their ten-year 
average, and 1.3 per cent above the corresponding com- 
posite on August 1. 


and should be. 


Pat. Sept. 8, 1914 


Kewaunee 


att 
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Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


Hamachek Ideal Chain Adjusters are tools using a 


compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to 
take up the wear and stretch. 


Keep detachable chain of proper length, with Ideal Chain 
Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A descriptive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 


Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 


September 19, 1927 


Total production of the more important crops fore- 
cast this year, compared with harvested production 
last year, is estimated as follows: Corn 81, Oats 103, 
Barley 94, White Potatoes 128, Sweet Potatoes 88, 
Tobacco 94, Tame Hay 140, Apples 45, Peaches 45, 
Pears 42, Grapes 84. 

Corn—Condition 74. 10-year average 84. Indi- 
cated production is 17,905,000 bushels. Production 
last year 22,049,000. 5-year average of production 
22,845,000 bushels. 

Sweet Potatoes—Condition 83. 10-year average 
84. Indicated production 1,594,000 bushels. Harvested 
last year 1,815,000. 5-year average 1,359,000 bushels. 


Apples—Condition 48. 10-year average 58. Indi- 
cated production (total crop) 1,583,000 bushels. Har- 
vested last year 3,500,000. 5-year average of produc- 
tion 2,210,000 bushels. Apples (commercial crop) 
285,000 barrels estimated. Last year 600,000 barrels. 
5-year average 396,000 barrels. 


Peaches—Condition 42. Condition on September 
1, 1926, was 89. Indicated production this year 315,000 
bushels. Harvested last year 700,000. 5-year average 
is 533,000 bushels. 


Pears—Condition 37. 10-year average 63. 
cated production 164,000 bushels. 
394,000. 
bushels. 


Grapes—Condition 75. 10-year average is 77. 
Indicated production this year is 1,118 tons. Harvested 


last year 1,330 tons. 5-year average of production 
852 tons. 


Indi- 
Harvested last year 
5-year average of production is 328,000 


Wisconsin 
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AMSCO-SIX Closing Machines have now been in service just SPECIFY: 
a year. In that year they have been installed in many packing AMSCO-SIX Closing Ma- 
plants where such a tremendously high speed machine can be chines in your can contracts 


used to advantage; and everywhere they have made good, this season if you have a big 
establishing new production records and new ideals of pa and can use real High 
ed. 


economy, operating simplicity and reliability. We feel that 
AMSCO-SIX is our greatest closing machine achievement— 
worthy of the AMS name. 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY 
BRANCHES: CHICAGO — LONDON 
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Farm Labor—Supply compared with normal is re- 
ported by farmers on the average date of September 1 
at 85. And demand compared with normal at 90. 
Supply, expressed in per cent of demand on September 
1, 1927, is 95 per cent, which is 3 per cent better than 
reported by farmers on August 1. 


[Note: In the above there were originally con- 
tained reports on Buckwheat, Soybeans, and Cowpeas, 
along with the usual farm animal crops, but not one 
word of tomatoes, sweet corn, or other human food 
crops. How long, O Lord, how long will the canners 
continue to be ignored! Editor.] 


LOUISIAN SHRIMP LAW RESTRAINED 
E take this from the daily press: 
W Biloxi, Miss., Sept. 6.—Judge E. R. Holmes, 
Federal judge of the Southern District of Mis- 
sissippi, acting in the absence of Judge Louis Burns, 
Federal judge for the Eastern Louisiana District, 
granted a temporary injunction here today, restrain- 
ing Louisiana from enforcing its new shrimp laws 
which seek to keep Mississippi boatmen from waters of 
Louisiana. 

Suit was brought by the Biloxi Chamber of Com- 
merce on behalf of the canneries and people of Biloxi in 
the interests of the Mississippi coast. The suit was 
filed in the Federal court at New Orleans today after 
several weeks of preparation. 

The temporary injunction is expected to hold at 
least thirty days, when it is expected that three Federal 
judges will sit on the case to determine whether or not 
a permanent injunction shall be granted against Louis- 
iana. The case is one of the most important in litiga- 
tion matters concerning Mississippi and Louisiana. 


Shrimp Law Attacked in Move Filed Here 


An attack on the Louisiana conservation acts 
which forbids the packing of shrimp caught in Louis- 
iana waters in other than Louisiana factories, was 
launched Tuesday when an appeal for an injunction 
was filed in Federal district court by the Foster-Foun- 
tain Company, of Louisiana, restraining enforcement 
officers and the department of conservation from im- 
peding a contract between'the Foster-Fountain Com- 
pany and the Seafood Packing Company, of Biloxi, call- 
ing for the delivery of 1,000 cases of wet packed shrimp 
and 100 barrels of raw shrimp weekly through the 
1927-1928 seasons. 

The petition avers that millions of dollars are in- 
vested by Mississippi packers in factories and that hun- 
dreds of persons derive their livelihood from the 
shrimp-canning industry. This capital and the work- 
ers would be greatly damaged, according to the peti- 
— by the enforcement of the Louisiana conservation 
aw. 

Nearly one-fourth of the shrimps consumed in the 
United States, according to the petition, come from the 
Louisiana marshes of St. Bernard and Plaquemines 
parishes. The Louisiana law tends to set up a monopoly 
of the industry for Louisiana packers, who, according 


to the petition, cannot take care of the great seasonal ~ 


catch. 


The shrimp is a migratory fish and the petition 
sets forth cannot become the property of a State. The 
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shrimp spawn in Mississippi waters and hatch in the 
marsh lands of Louisiana. 


; The petition further avers that the Louisiana law 
is unconstitutional and prays for a permanent injunc- 
tion that will nullify the statute. The petition asked 
that Valentine K. Irion, commissioner of conservation ; 
Percy Saint, attorney-general of the State of Louisiana; 
Leander Perez, district attorney for the two parishes; 
Sheriff Meraux, of St. Bernard parish, and Sheriff Er- 
nest Albert, of Plaquemines parish, be restrained from 
enforcing the law. 


The Mississippi coast is more ideally situated for 
the packing of the seafood, the petition avers, than 
Louisiana. The coast towns have better facilities for 
the industry, it was claimed. The petition further avers 
that both Louisiana and Mississippi fishing interests 
would work to greater advantage with the nullification 
of the act. 

_ _Itis believed that the old controversy over the Mis- 
sissippi boundary line into the Gulf of Mexico will be 
revived by this case. It is contended by many that the 
Mississippi boundary line should extend in a straight 
line into the Gulf waters to the three-mile limit. 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Md. 


a 


Gliminate causes 
of flats and'sours’ 
G insure sanitary 
cleanliness~~~ 


—Since 1913— Reference: National Bank of Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 
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Cleans Clean 2 
The }-B-Ford Co., Sole Manufacturers, Wyandotte, Mich. 
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First, last and always. 


Make sure you have enough fire insurance 
before a fire occurs. After a fire it is too 
late. 


During the pack your values subject to 
loss by fire are too great for you to take 
chances with inadequate protection. The 
only safe course is to have full insurance 
coverage. 


Watch your increasing values and in- 
crease your insurance proportionately. 


You can do this most economically with 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


where for ninteen years the net cost of 
insurance has averaged $6.20 per thou- 
sand less than the usual insurance com- 
pany premiums. 


Write or wire for the additional protec- 
tion you need to cover your increased 
values. 


LANSING B. WARNER Incorp. 
155 East Superior Street 
Chicago, Illinois 
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BESS 


THE EMBLEM 


of First Quality 
NATIONALLY ADVERTISED 


SAUERKRAUT 


Why Housewives 
Will Demand 
EMBLEM Sauerkraut 


The above Emblem is now on the labels of all cans 
and on all barrels of Sauerkraut manufactured by 
members of the National Kraut Packers Association. 
Only members are permitted to use it. 

A national advertising campaign will prominently 
feature this Emblem. 

Housewives will be urged to look for the Emblem; 
to demand Sauerkraut that bears it; to accept no 
other. 

They will be told why it means Sauerkraut of First 
Quality—Sauerkraut with the proper color, uniform 
shredding and correct lactic content—Sauerkraut 
conforming strictly to the Government Standard re- 
cently adopted. 

Wholesalers and Dealers who handle the association 
brands—the brands that display the Emblem—will 
therefore have the call. Emblem Sauerkraut will 
sell faster, easier and your profits will be greater. 
Be ready to supply this certain demand. Get in 
touch NOW with the Association manufacturer 
nearest you or write direct to us. 


National Kraut Packers Association 
Clyde, Ohio 


Only members whose factories and pack meet requirements of the 
Association are licensed to use the Emblem. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE— 
1 used No. 10 ‘‘BUFFALO”’ Kraut Cutter 
1 used No. 11 ‘‘BUFFALO”’ Kraut Cutter 
1 used No. 1-A ‘““BUFFALO”’ Kraut Cutter. 
John E. Smith’s Sons Co., 50 Broadway, Buffalo, N. Y. 


FOR SALE—Several Rival and Eureka Hand Apple 
Parers also Ranger Power Parers. 
Oswego Preserving Co., Oswego, N. Y. 


Wanted—Partner 


PARTNER WANTED—Man experienced in canning 
operations. Must qualify to take full charge. Full acreage 
guaranteed. Correspondence solicited. Some capital re- 
quired. Investigate. 

Michigan Refining and Preserving Co., Menominee, Mich. 


Seed For Sale 


FOR SALE—3,000 bushels Keiffer Pears. 
point Hopewell, Va. Immediate shipment. 
with Norwood Wilson, Hopewell, Va. 


Shipping 
Communicate 


Positions— Wanted 


POSITION WANTED—Chemist and production manager 
Ten years experience in Tomato Catsup, Puree, Pulp, Spaghetti and 
Pork and Beans. 
Address Box B-1510 care of The Canning Trade. 


POSITION WANTED—A New York fruit and vegetable packer 
wants position as Superintendent with some firm in West or Middle 
West. References. 

Address Box B-1520 care of The Canning Trade. 


POSITION WANTED-—I wish to make permanent connections 
with a canner of Peas and corn. 

Have had several years experience with canneries and am 
thoroughly acquainted with all the latest up to date machinery and 
installing of same; immediately available. 

Address Box B-1512 care of The Canning Trade. 


SITUATION WANTED—Successful executive, sales manager, 
with long commericil expsrience and wide acquaintance among 
Who'esale Grocers and Brokers, desires permanent connection with 
responsible Manufacturer or Canner. Cultured, Chiistien, 43 years 
old, in vigorous health. Can furnish A references any important 
market. 


Address Box B-1515 care of The Canning Trade. 


Help Wanted 


WANTED—Established canner of mushrooms has opening for 
superintendant who can take charge of production. Experience on 
line of canning mushrooms not necessary, but must bea man of 
ability, moral integrity and dependable, whose references subject to 
investigation. This cannery runs about eight months of the year, 
with arrangements possible for the other four. State fully past ex- 
perience and salary expected. 

Address Box B-1516 care of The Canning Trade. 


If It’s Used In A Cannery, 
Sprague-Sells It! 


Complete Canning Equipment 
for 
Tomatoes Pumpkin 
Peas Pulp Kraut Cherries 
Beans Green Beans Apples Berries 
And all other Vegetables and Fruits. 


Corn Peaches 


LARGE volume business enables us to 
build for you strictly high grade canning 
equipment which sells at practically the same 


price as just ordinary machines. 


{ Write today for our “new” 
General (Catalog A. 


SPRAGUE-SELLS CORPORATION 
500 N. Dearborn St., Chicago, Ill. 
Western Sales Dep’t, Hayward, California 
Branch Offices 

Baltimore, Md. Columbus, Ohio 
Newark, N. Y. Indianapolis, Ind. 
Springfield, Mo. 
Seattle, Wash. 
Los Angeles, Cal. 
San Francisco, Cal. 


50 Years of Service to Canners 


Thos. J. Meehan &. Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers, 


L 
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PHELPS CAN CO 
TIN CANS. ae 

CAPACITY 600 MILLION CANS PER YEAR: : 

MAIN OFFICE 


BALTIMORE | MD. 
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All Products cooked SUCCESSFULLY, ONLY CAN PRICES 


in RETORTS—No Breakdowns! 

IMPROVED STEEL PROCESS RETORT. 
Constructed to use either dry steam or open bath 
process. 


1927 Prices 


MADE 
BY 
The American Can Company announces 
the following term contract prices, f.o.b. 
its factories, for standard sizes Sanitary 
Cans for the Central and Eastern parts 
of the United States, effective January 3 


1927. 
v $15.30 per M 
2134" 
29.09 
1404-1410 


THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


The Knapp Type 
W. G. Labeler 


Labels any of the following 
standard sizes of packers cans: 


1-2-235 -3-95-303-1 Tall - 200z. 


For a slight additional cost we can 
furnish labeler Type 3-B-which will 
label all of above sizes and alsothe 4 lb 
and 1 lb flat and 6 and 8 oz. cans. 


Knapp Labelers are the product of over 30 years 
experience—The best insurance for clean, smooth, 
and evenly applied labels. | They make good mer- 
handise look better. 


KNAPPCO Pick-Up Gums and Lapend Pastes for “G4 FRED H.KNAPP CORPORATION 


use on Knapp Labelers are manufactured exclusively for 


us under our own formulas. Experience proves them LABELING 
the best adhesives for use with Knapp Machines. - aed 
Carried in stock at GENERAL OFFICE AND FACTORY 


New York - Chicago - Ridgewood, N. J. MOCEWOND, Hew sEReEY 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some few 


may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: (t) Thos. J. Meehan & Co. ) A. E. i & Co. 
New York prices corrected by our Special Correspondent. . indicates f. o. 


(§ (*) et E. Jones & Co. 
yIn column headed N. b. 
Canned Vegetables CANNED FRUITS—Continued 


factory 
CANNED VEGETABLES PRICES—Cont’d 


ASPARAGUS*—(Calif.) Seconds, Yellow, No. 3. 
Balto. N. Y. St Selected Yellow, No. 3 

White Mammoth, No. No. 2 -90 1.00 Pies, Unpeeled, No. 3.. 1.10 1.20 

Pe as No. 10 3.75 4.25 Peeled, No. 4.25 
SPINACHt PEARS§ 
Standard, No. 2 96 1.05 No. 2, in Water... .90 1.16 
No. 2% 135 1.30 Be 1.30 1.55 
No. 3 1.45 1.40 seconds, in Water. 

Th White, Mam. Novi No. 10 5.00 4.50 o. 3, in 

reen, Mam., No. 1 s ° . Std. Green Corn, Green Lim 40 Californian Bartletts, Std., 24...... sw. 2.15 
Small, No. 1 2.80 3.05 (Triple) No. 2 (with Tomatoes). 1.17% ...... 
BAKED BEANS} Std. (Green Corn, Dried Limas). ...... 1.30 

Plain, No. 1 -65 SWEET POTATOES} PINEAPPLE*# 

No. 2 Py 3) .80 Standard, No. 2 95 Bahama, Sliced, Extra, No. 2 
No. 3 No. 2% Grated, Extra, No 

In Sauce, 18 02 15 «85 No. 3 1.20 1.15 Sliced, Extra Std., 

No. 2 No. 10 4.00 3.75 Grated, Extra Std., Mo. 
oO. TOMATOES} Hawaii Sliced, Extra, No. 214... 2.6 2.45 
No. 10 4.50 4.50 pep: Sliced, Std., No. 24........ 2:45 2.25 
A VY, NO. 2, £.0.D. Sliced, Extra, No, 2 
BEANSt{ No. 3, £.0.D. > Sliced, Std. 2... 1.75 
Stringless, Std. Cut Green No. 21.00 1.20 sta, Grated, "No. 3. 
Cut Green, No. 10 5.25 FO os Shredded, Syrup, No. 10... 10.00 
Who. Gr. No. 2. 1.15 1.25 Crushed, Extra, No. 10..... 7.95 11.50 
Std. Who. Gr. No. 10 5.25 5.50 Eastern Pie, Water, No. 2:75 
Std. Cut Wax, No. 1.15 1.20 Porto Rico, No. 10 

Std.’ Green, No. 2... 1.60 1.90 Ag Ret, Water, Re, > 

1.45 sta No le 1 Ounty....... cece Black Syrup, No. 165 

Std. White & Green, No. 10... 7.00 Red, Syrup, No. 2..... 

Std. No. 10 . 4.50 Out No. 2% Preserved, No. 1 5. oo 

BEETS} Extra, Preserved, No. 1 1.20 

Cut, No. 2 iat FRUITS FOR SALAD* 

Cut, No. 3 yo en TOMATO PUREE? Fancy, No. 2% 4.25 3.80 
4.50 Std. No. 1, Whole Stock... 65 No. 10s 14.75 13.90 
Sliced,’ No. 10 4.75 5.25 No. 10, Whole Stock... 3.75 

Std. No. 1, Trimmings... "60 Canned Fish 
No. 10, Trimmings 3.40 HERRING ROE* 
ice oO. 

Sliced, No. 4.50 Canned Freite 15 iso 

Diced, No. 1 4.50 5.00 B. Factory 18 oz, 160 

Std. Evergreen, NO. .97% 1.00 New York, No. 10 standard 
F. Oo. B. Co. .95 1.00 Pa., oO. Out 3.50 Flat 1 lb 

F. 0. B. Go "95 «1.05 No. 10 375 cases, 

Ex, St a. 1.05 15 APRICOTS® (California) — 

Faney No. 2. f.0.b. Co. Standard No. 2% 2.50 2.30 Standards, 4 oz 1.30 1.45 

Ex. Std. Crushed, No. 3 1.10 KBERRI 10 oz. 2.75 3.00 
B. Co 110 Selects, 6 0z 2.25 2.45 

andard, No. 2 1.35 1.45 SALMON* 

Standard, Split, NO. 1 o. . at, No. 
No. 1-65 3.00 Cohoe, Tall, No. 1 

MIXED VEGETABLES} Flat, No. % 

Standard, No. 2 1.00 1.20 Maine. No. 2 2 Pink, ‘Tall, No. 1 1.55 1.60 

Fancy, No. 2 1.05 1.25 00 11.00 Fiat, No. 2.50 
No. 10 4.65 5.10 CHERRIESS§ all 

OKRA AND TOMATOES} it SHRIMP* 

Standard, No. 2 110 1.45 Extra Preserved, No. 70 2.00 Wet, 

PEASt Sour Pitted Red, 108... SARDINES—Domestic, per Case 
ieve, No. 2..... 1.40 1.60 alifornia Standar 2. 

No. 3 1.05 1.15 Standard, No. 2 1.10 1.20 % Mustard, Keyless 5.90 73.75 
F. O, Co. 95 cesses No. 10 5.00 5.50 ¥% Oil, Key, Carton 5.90 75.10 

No 4 Sieve, -90 PE ACHESS 3, Mustard, sve 
F. 0. B. Co -90 1.00 16.00 

Si 6.06 Ne 2.40 White, 4s 
xtra ce ellow, oO. Wh 

E. J. Ex. Std. No. 2 Sieve, No.1 .80 .95 Standard White, No. 150 White’ 

Fancy Petit Pois. No. 1.00 1.07% Blue Fin, %s 

PUMPKIN¢ Extra Standard White, No. 3... 1.90 Blue Fin, 1s.. 

° Seconds, White, No. 3... 1.45 Striped, 4s 

Standard, No. 3 1.10 10 Standard et i No. 2..... ae 1.55 Striped, 1s 
No. 10 3.25 3.60 Yellow, N Yellow, %s 

Squash, No. 3 Extra Yellow, No. 3...... 1.85 Yellow, 1s 
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| WEEKLY REVIEW 


Glorious September Weather Changes Outlook on Both 
Corn and Tomatoes—Better Quality Than Ever 
Before Seen—Prospects of Packs is Shown by 
Government — Watch the Weather 
and Hold Your Goods 


~ LORIOUS WEATHER—What glorious weather 
we have all during September! Just exactly 
what was wanted to bring along the halting 
crops and give the canners some chance to get even 
with their future orders, as small as they were known 
to be. August was so cold and rainy that everyone 
felt that Fall was close upon us, and there were those 
who freely predicted the end of the crop season by Sep- 
tember 10th. The mortal who sets himself up to read 
Nature’s intentions merely guilds a gibbet to hang 
himself, or places himself before the public to be made 
a fool of. 

As you will see from the Government report on 
crop conditions, the indicated yield, on the average, for 
tomatoes of August lst was 4.8. We seriously ques- 
tioned this high prospective and believe the statisti- 
cians made a serious error somewhere. However, on 
August Ist the indications were set down as 4.8; on 
August 15th they had slightly dropped to 4.7, but by 
September Ist, after the cold and rainy weather of the 
last half of August, they were set down as 4.2. When 
the Government’s report as of October 1st comes to 
hand we will undoubtedly find that by September 15th 
the tomato crop had swung back to its best previous 
indication, and possibly a little beyond. Today it looks 
as if the 4.8 figure would be about right, for there has 
been such a beneficial change in the tomato situation as 
no one ever before saw under such circumstances. It 
has been simply ideal tomato growing weather, and the 
crop has been one of ideal tomatoes. Did anyone ever 
see finer tomatoes, as a crop, than are going to the can- 
neries as we write? We have been more or less famil- 
iar with the tomato crop for more than a quarter of a 
century, but we cannot recall ever seeing such tomatoes 
as are seen on every hand today. They are large, 
sound, red ripe to the stem, and as nearly perfect as 


even a crop specialist could wish them. And they are 
going into the cans that way, unusual quality, well- 
filled cans of excellent tomato meat. 

This great change in the outlook and prospects for 
the tomato crop has led even some old hands to believe 
that there will be a most too large tomato output in 
cans. This can happen if the wonderful weather and 
yield of tomatoes continues on through the balance of 
September and up to the 10th of October; except, of 
course, where the tomatoes are not now on the vines to 
ripen, and unfortunately that is too generally the case. 
You will note from our crop reports that many canners 
are about done because the vines have no more toma- 
toes to ripen, be the weather what it may. The blos- 
soms were knocked off by the floods, and in other cases 
the vines were blighted due to the cold and wet. And 
above all the acreage in 1927 is less than it was in 1926, 
when a record small pack of tomatoes was made. There 
were 261,500 acres of tomatoes actually counted in 
1926, because these figures were revised and corrected 
after the season. This year we have but 245,430 acres, 
all told, many of which must have been lost in the floods 
and others wilted out of existence, due to the cold 
weather. How much the actual reduction will prove 
cannot be told until the season has ended. But even 
if every bit of the 1927 acres of tomatoes comes 
through it will still be less than the 1926. The averaze 
yield in 1926 per acre was low—3.8—against 5.1 in 
1925 when we had such an immense tomato pack (off 
349,930 acres) and of 4.0 in 1924. Figure the thing out 
for yourself: If 349,930 acres (in 1925) averaging 5.1 
tons per acre made a pack of 19,770,000 cases of can- 
ned tomatoes; and 261,500 acres of tomatoes in 1926, 
averaging 3.8 tons per acre, produced 9,455,000 cases, 
what will 245,430 acres of tomatoes in 1927, at an aver- 
age yield of say 4.5 tons per acre make? The problem 
is a simple one in arithmetic, and you will find that the 
about twelve million cases possible for this season are 
none too much for the market, but on the contrary, 
considering the remarkably well cleaned up condition 
of old spots, decidedly too little. 


ORN—The effect of this fine weather on the corn 
C crop has been, possibly, even more marked than 


upon tomatoes. Corn needed just such weather: 


the sunshine during the days and warm nights, and the 
canners in the Central West will tell you that it has 
been “some hot” night and day this week. In fact, 
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this remarkably high warm spell has spread over the 
country and is with us as we write. It has made corn 
jump and lent hope to canners who were in the dumps 
over the dismal outlook, for the canned corn pack prom- 
ised to be trifling, not even small, but tiny. Jut how 
much this will add to it cannot be said, and there can be 
no way to tell until we know how long this wonderful 
weather will continue. It may be gone by the time you 
read this, and if it is the hope for a corn pack will have 
gone with it. The corn prospects on August 1st were 
rated at 2.1, again very much higher than seems jus- 
tified to us; but on August 15th they hsd dropped 
slightly to 2.0. September 1st found them at 1.9, 
against 2.6 in both 1925 and 1926, and against 1.7 in 
1924. This season’s corn acreage of 212,130 probably 
does not make allowance for the lost acreage due to 
floods and other causes, but taking it at its figure and 
comparing it with the 1924 acreage of 302,790 actual 
acres, counted after the season was over, when they re- 
ceived but 1.7 tons per acre and packed 12,131,000 
cases, the 1927 corn pack, if it secures as plentiful a 
yield as 1924, and everyone knows it will not, can 
amount to hardly nine million cases. You cannot guess 
the weather, but neither can you expect yields from 
acres that are not in existence. 


Buying is quiet this week, but the market mainly 
strong. It is as well that the canners wait before of- 
fering goods, wait to see what this weather will do. It 
is being used against better market prices right now, 
and therefore it is a bad time for canners to offer 
goods. Keep out of the market if you possibly can, and 
you will not lose because you do so. 


You will note in our market quotations that corn 
has advanced this week and tomatoes have declined. 
Peas have advanced slightly and fruits are in better 
shape. 


Salmon canners on the coast are trying to induce 
the Government to extend the fishing season, owing to 
the failure of the fish catch this year, but both State 
and Government show no inclination toward this move. 

Watch the weather and hold tight to your goods 


for the time being; that is the best market tip we can 
give you. 
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NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Market Strengthening and Buying Improving—Toma- 
toes Firmer—Corn Up—Peas Firm—Chains 
Active—California Opening Fruit Prices 
Advanced—Bartlett Pear Pack in 
Northwest a Certainty. 


New York, September 15, 1927. 


HE SITUATION—Gradually strengthening mar- 

kets, with a noticeable increase in buying interest 

on part of distributors, characterized the canned 
foods market during the past week. Advances in Cali- 
fornia canned fruits, together with a firming up in the 
position of the market for Southern tomatoes and other 
canned vegetables were the outstanding features of 
the week. As the canning season draws near a close 
in principal packing sections, it is becoming increas- 
ingly apparent that early-season expectations regard- 
ing the volume of production on a number of items 
erred on the long side, and that supplies of many 


dl 


important canned food items will be rather tight during 
the balance of the year. 

Tomatoes Firmer—Continued improvement in the 
position of the canned tomato market has been an out- 
standing feature. The ridiculously low prices of a 
fortnight or so ago are a thing of the past, and canners 
are now showing decidedly firmer views on the outlook. 
Current going prices on Southern packs are as follows: 
1s, 4714 to 50c per dozen; 2s, 75 to 80c per dozen; 3s, 
$1.15 per dozen, and 10s, $3.60 to $4.00 per dozen, all 
f. o. b. cannery. The California market, which has been - 
out of line with Eastern markets for some time past, 
has developed a little easiness. Standards in puree are 
offered for prompt shipment at 6714 to 70c per dozen 
for 1s, 8214 to 85c per dozen for 2s, $1.00 per dozen for 
214s and $3.25 to $3.30 per dozen for 10s. The market 
on solid pack, however, is fairly firm at 90c per dozen 
for 1s, $1.10 to $1.15 for 2s, $1.40 to $1.4714 for 214s, 
and $4.45 to $4.60 for 10s. California tomato puree, in 
No. 10s, is quotable at $2.75 for stock made from whole 
ripe tomatoes. The market for Indiana tomatoes re- 
mains steady and unchanged. 

Standard Corn Up—tThe inside going price on 
standard corn appears to be well established at $1.00 
per dozen, and some buying is reported to have been 
done on that basis. While some 95c corn can still be 
located in certain sections of the South and Midwest, 
the entire market appears to be gradually working to 
the $1 level, with packers showing firm views on the 
market, and inclined to look for possible further ad- 
vances. At any rate, there is practically no pressure 
to sell at $1.00. Fancy corn has been coming in for a 
better inquiry, and the market appears steady to 
strong, with a gradual trend toward higher price levels 
anticipated on some of the favorite brands. The pack 
of fancy corn this fall is expected to be materially 
under that for last year. 

Peas Firm—Canners of peas are generally in sat- 
isfactory financial position, and while there has been 
some let-up in buying interest during the past week, 
prices have held steady. Stocks of full quality stand- 
ards are not excessive, and while buyers can procure 
some price concessions on peas which do not grade up 
to full standard, packers as a rule are not willing to 
consider bids under the market where full standards 
are involved. Prices on fancy siftings are steady at 
recently advanced levels. Jobbers in most instances are 
covered on their immediate requirements, and are not 
inclined to give the market additional buying support. 
Canners, howeber, are content to hold in anticipation if 
a steady to stronger market later on in the season. 

Chains Active—Leading chain stores have been 
particularly active in the canned foods market during 
recent weeks.. The chains in many instances entered 
the market in a large way during the éarly part of Au- 
gust, and their buying was instrumental in clearing up 
many of the distressed lots of canned foods which were 
on the market at the time. As a result of these fortu- 
nate purchases, the chains are now in position to under- 
sell other distributors, and are featuring canned foods 
at low prices in their advertising. 


“Withdrawn”—It has been a long time since can- 
ners were in position to send out the word to their 
brokers that they had withdrawn from the market, but 
this season there have been many such notifications put 
before buyers. Weather conditions have been so er- 
ratic that canners in many instances have withdrawn 
after booking but a moderate volume of business, the 
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idea, of course, being to avoid the necessity of any pro- 
rating of deliveries wherever possible. While nothing 
in the nature of a canned foods famine is looked for, or 
even predicted by the most optimistic market boosters, 
it is nevertheless apparent that shortages are due in a 
number of important staples. It is likewise obvious 
that carryover stocks from 1926 on a number of lines 
are due to be absorbed, along with the current produc- 
tion, before the 1928 packing season gets under way. 

California Canned Fruits—Buyers are receiving 

‘details regarding the advance in California canned 
fruit prices by the California Packing Corporation, and 
the price trend appears upward in other quarters as 
well. Advances ranging from 5 cents to 25 cents per 
dozen are made in the opening price lists, the lower 
grades in particular being affected. The Corporation, 
in announcing the advances, also withdrew on 214s 
waters, seconds and standard free peaches and water 
and standard 10s. Pears are also higher, under the in- 
fluence of a short pack in California and the North- 
west. - With independent packers following the Corpo- 
ration, and intimating that still further advances may 
be looked for, the outlook is quite strong. 

Pack Statistics—Current reports from California 
indicate that the peach pack is not expected to go much 
over 9,500,000 cases. Final figures on spinach show a 
pack of 1, 968, 668 cases, the largest in the history of the 
state. The pack of peas, 52, 914 cases, is little more 
than 25 per cent of last year’s pack in California. The 
pack of asparagus was 2,189,570 cases, slightly under 
that of last year. Notwithstanding the record spinach 
pack, the market is well sold up and in strong position. 

Northwestern Fruits—Reports from the North- 
west refer to the pack of Bartlett pears as little short of 
a “calamity” in both Oregon and Washington. Much 
of the pear tonnage went to the fresh fruit markets 
this year. There has been fair buying of small fruits 
from the Northwest, particularly cherries, and the 
market is generally in steady to strong position. 

Pineapple—A moderate movement of Hawaiian 
pineapple is reported, but distributors generally are not 
anxious to stock ahead. The price lists of packers show 
a differential of 5 to 10 cents per dozen in the so-called 
“table” sizes, in favor of the nationally advertised 
brands, while a differential of 25 cents per dozen ob- 
tains on some grades of No. 10 pineapple. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Very Hot Weather in Chicago for Seven Days, With No 
Prospect of Relief—Not Known What Effect It 
Will Have—Not Much Apprehension as to 
Tomato Crop—Canners East of 
Rockies Through With Few 
Exceptions. 

Chicago, September 15, 1927. 
E have had sizzling hot weather in Chicago for 
W seven days, and the Weather Bureau says that 
there will be no relief until Friday, the 16th of 
September. 

The Bureau states that the record-breaking hot 
weather has lasted for two weeks outside of the lake 
cities, and has been a record-breaking hot weather 
spell. It is of course not yet known what effect this un- 
usual spell of hot weather is going to have in canning 
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crops, but canners and buyers seem to agree that it is 
going to bring about a swift maturing of the canning 
corn crop, and if it does not mature it too rapidly the 
risk from early frosts will be avoided, and the output 
helped as to quantity and quality. 

If the hot spell is not followed by good rains, how- 
ever, the corn crop may be damaged and turned hard 
on the cob. 

There is not much apprehension as to the canning 
tomato crop beng damaged by the hot spell, as toma- 
toes can stand a lot of hot weather and will be thor- 
oughly ripened on the vines, and improved as to both 
yield and quality. 

The temperature has hung around 95 degrees in 
the Central West for two weeks, in the interior, and for 
seven or eight days on the lake shores. 

Robert Roulston, vice-president of Durand, Mc- 
Neill & Horner Co., of Chicago, the big wholesale gro- 
cers, and manager of their canned foods department, 
has instructed his salesmen as follows: 

“Now that vacations are over and the roadside 
stands closed, three meals a day, as against a ‘hot dog’ 
lunch, will make a difference in the sales of retail gro- 
cers. The opportunity to do a big year’s business was 
never better. The next one hundred business days 
should equal in sales the past two hundred. 

“With the exception of apples, corn, tomatoes and 
pumpkin, canners east of the Rockies are through. 
West Coast packers have withdrawn, awaiting the out- 
come of the pack. Many of them will be unable to fill 
orders already booked. 

“As reported by the United States Government 
census statistical department, the apple crop of 1927 
is estimated as the smallest for twenty years. Peaches, 
the lowest since 1923. Pears, the lowest since 1921. 
For the three varieties of fruit mentioned, four billion 
pounds of fresh fruits less than 1926. 

“A million pounds one way or the other is not 
alarming, but when it comes to four billion pounds, 
there is something to consider. 

“It behooves us, because of existing conditions, to 
watch our step. Keep with the market, not behind it. 
Give no options. Take no orders for large lots, except 
subject to our confirmation. We do not predict a 
famine, but it is a certainty that a healthy shortage is 
in sight.” 

This shows how the situation as to canned foods is 
regarded by well-posted wholesale grocers. 

Canned Corn—The market is strong at sellers’ 
prices and there is but little offering. Wholesalers are 
offering $1.00 cannery for standard grade, but there 
are few sellers at that price, either for the pack of 1926 
or the prospective pack of 1927. 

Canned Tomatoes—No new pack shipments from 
Indiana of any importance have been received yet, but 
the quality of a few advance samples sent to the brok- 
ers shows up beautifully. There is no market price es- 
=" yet, as both buyers and sellers are holding 

ack. 


Canned Peas—No changes in market prices of can- 
ned peas are noted and but few sales are reported for 
the past week. Wholesalers seem to be well supplied 
for the present with all grades of canned peas. Fresh 
stock is now coming into the city markets heavily, and 
sales of retailers are confined largely to that stock. 

News Notes—Charles E. Wilcox, of Sprague, War- 
ner & Co., is expected back from the Northwest Pacific 
Coast, where he has been looking things over for sev- 
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eral weeks. As soon as he returns Joseph Weigand, his 
associate in the canned foods department of that big 
wholesale house, will probably take a brief vacation to 
recuperate from the hot weather spell now prevailing. 


No canners are visiting the markets at present, as 
they are all busily engaged in watching crop conditions 
and in getting crops into the cans. The situation is re- 
garded as critical, and as requiring vigilance. 


THE OZARK MARKET 


By OZARKO 
Special Correspondent ‘The Canning Trade.” 


Excessive Heat Rushed Tomatoes—Hurt the Quality 
This the Last Week—Arkansas 80 Per Cent of 
1926—Missouri 60 Per Cent of 1926—All 
Old Goods Gone—Beans Well Cleaned 
Up—Buying of All Goods Light 
This Week. 

Springfield, Mo., September 25, 1927. 


EATHER —-During the past ten days extreme 
high temperature has prevailed throughout the 
Ozark packing district. This kind of weather, 
following a long period of excessive wet weather and 
low temperature, resulted in the very rapid ripening of 
the tomatoes that were on the vines—this means the 
tomatoes of all sizes—and the fruit brought to the can- 
ning factories was in more or less unsatisfactory condi- 
tion for canning purposes, and a large per cent of waste 
resulted. Many canning factories operated last week 
* almost full time, but the number of cans packed per ton 
received and paid for was greatly reduced, resulting in 
unusually high cost of packing per dozen. Canners 
generally are reporting what few tomatoes are left on 
the vines will likely be ripened and delivered at the 
factories during the present week, and it seems more 
than likely most tomato canning plants will close down 
for the season about the 17th. Some few canners think 
they will have some light delivery of tomatoes from 
late fields during the next week, but this is an exception 
to the rule. 


Arkansas Pack—The tomato canners in Arkansas 
report that taking their acreage on an average, that 
they are getting a better tonnage yield per acre than 
was expected a few weeks ago, but not a full tonnage 
yield per acre like back in 1925. The latest estimate on 
the pack of tomatoes in Arkansas figures close around 
75 to 80 per cent as compared with the pack of 1926. 

Missouri Pack—The tonnage yield of tomatoes per 
acre in Missouri on an average is less than the yield in 
Arkansas, due to the variation in the tonnage yield per 
acre in different sections of Missouri. It is now esti- 
mated that the total pack of tomatoes in Missouri for 
the season will likely figure close around 50 per cent to 
60 per cent as compared with the pack of last year. 

1926 Pack—Everyone familiar with the pack of to- 
matoes in Missouri and Arkansas for the packing sea- 
son of 1926 is well aware of the fact that the pack last 
year was only about 50 per cent as compared with the 
pack of 1925. The unsold surplus from our 1925 pack 
and the entire pack of 1926 has long since passed from 
the hands of the canners, and tomato canners in general 
are led to believe that a firm market condition is just 
ahead on the unsold part of the 1927 pack. 


Market Prices—Tomato canners in the Ozarks are 
trying to hold prices firm on tomatoes. 1s standard, 10 
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oz., 50c; 1s tall, 15 0oz., 70c; 2s standards, 80c. 214s 
standards, $1.10; 3s standards, $1.25; 10s standards, 
$4.00, f. 0. b. factory points. There are no large blocks 
of new pack tomatoes being offered by any individual 
canner or canning company. We hear of an occasional 
sale made by some canner who is in urgent need of 
ready cash: 1s standard, 10 oz.. as low as 4714c; 2s 
standards. 7714c doz., and sometimes as low as 75c. and 
it may be possible some few 214s standards are sold, 
along with other sizes, as low as $1.05. We do not hear 
of any 3s standards selling at less than $1.25. There 
have been a few sales of the 10s standards at $3.90 
factory points. The particular sales that we last refer 
to are exceptions, and these prices must not be con- 
strued as general market prices on new pack tomatoes 
here in the Ozarks. A general survey made from our 


_ Office shows conclusively that there will be very small 


unsold surplus of tomatoes in the Ozark district in No. 
214, No. 3 and No. 10 cans; the big unsold end of can- 
ners’ holdings will be in No. 2 cans. It seems to us like 
jobbing grocers who have not provided for their re- 
quirements of new pack tomatoes. No. 214, No. 3 and 
No. 10 cans, are passing up a golden opportunity. 

Green Beans—There are very few lots in canners’ 
hands unsold in the entire Ozark packing district. If 
any are obtainable, these would be in No. 2 cut string- 
less green beans at 95c to $1.00, and No. 10 cut string- 
less green beans, probably at $5.00 f. o. b. shipping 
points wherever obtainable. 

Late Crop Green Beans—There are probably three 
or four canners in the district who have some late crops 
of green beans, from which they hope to secure a fairly 
good yield; however, there is nothing certain about 
this. These canners who will have these late crops of 
green beans will only sell subject to pack, No. 2 cut 
stringless, at $5.25 to $5.50 factory points. 

Quality—The general quality of the tomatoes 
packed here in the Ozarks, up to 10 days ago, was very 
good indeed, both in quality of fruit and color. While 
we have not cut any samples from last week’s pack, we 
rather believe that it will be found the fruit runs on an 
average unusually small, and some irregularity in color. 
We find that every canner is putting forward his best 
efforts to pack the best quality tomatoes possible from 
the fruit that nature produced during the crop season, 
which, as everyone knows, has been a very peculiar one. 

Higher Market Prices—In our personal interviews 
with canners here and there throughout the Ozark 
packing district we find the average tomato canner very 
firm in his belief that the market prices on tomatoes 
will soon reach a higher level of value, and will continue 
to advance throughout the late fall and winter months, 
and prices reach a level of value in the late winter and 
spring months, probably to basis of 2s standards, $1.00 
per doz., f. 0. b. facory points, in whatever packing dis- 
trict the tomatoes are obtainable. Canners throughout 
the Ozark district seem very much in doubt as to 
whether or not they will have any profit on that part of 
their present season’s pack of tomatoes which has been 
sold up to this time. 


Light Buying—Tomato canners in the Ozarks in 
general are well aware of the fact that a goodly number 
of jobbing grocers continue to buy canned tomatoes in 
a very “niggardly” way, or what might be termed on 
‘“hand-to-mouth” basis. By this we mean making pur- 
chase of just one or two cars at a time, distributing 
these tomatoes to their customers, and coming back 
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again in the market in two or three weeks for about an 
equal number of cars. This, the canners claim, shows 
that the jobbing grocers of that class are not storing 
any tomatoes away in their warehouses for business 
that will come to them later, and such jobbers will have 
to come into the market and buy tomatoes from time to 
time and pay the ruling market prices for same, no 
matter what these prices prove to be. 

Sweet Potatoes—We understand that at two can- 
ning points in Northwest Arkansas canners will pack 
sweet potatoes in a limited way. We are unable to fur- 
nish any information as to the probable prices on this 
item for later delivery. 


Canned Apples—We have made diligent inquiry 
and have been unable to locate any canners in the dis- 
trict who contemplate packing any canned apples this 


year. This is due to almost a failure of the apple crop - 


here in the Ozarks, and the further fact that canners 
generally have never found the packing of canned 
apples profitable. 

Factory Burned—tThe factory of W. F. Akin Can- 
ning Company, Sikeston, Mo., was destroyed by fire 
September 4th. We have no information as to the value 
of the loss or the amount of insurance. We have been 
told every effort will be made to hurriedly rebuild the 
factory, at least to the extent necessary to take care of 
the late contracted acreage at Sikeston. 


Minimum temperature here yesterday 92 degrees. 


CALIFORNIA 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Prices Advanced on Fruits—Heavy Business Booked 
and Market Very Firm—Some of the New 
Prices—Packing Peaches—Splendid 
Pack of Pears—Growers 
Make Complaint. 


San Francisco Sept. 17, 1927. 


TRONG—tThe strength of the market on Cali- 
fornia canned fruits may be judged by the fact 
that just three weeks following the formal open- 

ing of prices on the 1927 pack canners have come out 
with a new list, showing many advances and quite a 
few withdrawals. The first advances were quoted by 
the California Packing Corporation, but others quickly 
made changes and the higher prices are now general. 
Higher prices on some of the items in the list were 
freely predicted following the naming of opening 
prices, but the advances came a little quicker than was 
generally thought likely and extend over a wider range. 
Opening prices were extremely low and were set at this 
level because of the large crop and heavy carry-over. 
A very heavy business was booked during August and 
the market is in such a firm shape that there is now no 
danger of a recession, according to leaders in the trade. 
In fact, further advances are anticipated. Many of the 
advances are on the lower grades, which are being 
packed in comparatively small quantities this season. 

Some of the new prices are: No. 214 standard 

cling peaches, $1.60; No. 10 choice cling peaches, $6.25; 
No. 10 standard cling peaches, $5.25; No. 10 water 
cling peaches, $4.25; No. 10 solid pack pie peaches, 
$4.25; No. 214 choice pears, $2.65; No. 214 standard 
pears, $2.30; No. 214 second pears, $2.10. Advances 
Quite a 


have also been made in apricots and cherries. 
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few withdrawals have been made in freestone peaches, 
including standard, second and water grades in No. 
214s and standard and water grades in No. 10s. In 
plums, water and pie grades in No. 10s have been with- 


drawn, and many withdrawals have been made in lo- 


ganberries, blackberries and raspberries, packed in 
Oregon and Washington. The California Packing Cor- 
poration has also advanced prices on solid pack pie 
apples 15c a dozen. 

Peaches—The packing of peaches is still in full 
swing in California and estimates of the output now 
range around 9,500,000 cases, with many packers ex- 
pressing confidence that this figure will not be passed. 
Pears are also being packed in quantities and the out- 
look is for a splendid pack in this State, despite the 
large shipments made in the fresh form to the Eastern 
markets. The output in the Pacific Northwest, how- 
ever, will not be much more than half that of last year. 

California peach growers have not taken very 
kindly to the early increase in prices, declaring that it 
is an indication of insincerity on the part of canners. 
James M. Cremin, president of the Northern and Cen- 
tral California Canning Peach Growers’ Association, 
recently issued a statement, in part as follows: “Can- 
ners complained that there was no market for their 
products, that the holdover pack from last year was 
enormous and that it would be necessary, in order to 
stabilize the market, to throw out inferior grades and 
pack only part of the first-class fruit. Now comes the 
announcement that the demand for peaches is good, 
both foreign and domestic. It only emphasizes that the 
growers must make permanent the organization ef- 
fected when the canners declared war on the 1927 
pack. The agreement under which the producers were 
forced to accept a sliding scale for their crop, ranging 
from $20 a ton on delivery to a possible $30 after the 
pack was on, is just a month old. All of the loss suf- 
fered by the juggling of prices has been suffered by the 
growers. A heavy crop of Tuscans was allowed tq drop 
from the trees and rot. The only way a repetition of 
that can be prevented is through the formation of a 
permanent association to deal with the canners.” Can- 
ners point out that growers are not affected by the in- 
crease in price, because the price paid them was fixed to 
correspond with the size of the pack, of which about 70 
per cent has already been put up. 

Spinach—One of the bright spots in the California 
canned food market has been the heavy demand for 
canned spinach and the firm prices which have been 
prevailing. All this in face of the fact that the output 
for 1927 has broken all previous records. Pack statis- 
tics recently released by the Canners’ League of Cali- 
fornia place the output of spinach at 1,968,668 cases. 
All of this was packed in Northern and Central Cali- 
fornia, with the exception of 117,691 cases, which were 
packel in the southern part of the State, and which 
were reported by the Southern California Canners’ As- 
sociation. 


Pack statistics on asparagus and peas have also 
been made public by the Canners’ League of California, 
and these were right in line with estimates that have 
been made from time to time. The output of asparagus 
amounted to 2,189,570 cases, or just a_little less than 
the record pack of last year. The output of peas was 
only 52,914 cases, a marked reduction from the pack 
of former years, when the average was in the neigh- 
borhood of a quarter of a million cases. 

Preliminary estimates of the pack of pineapple to 
be made this year by the Hawaiian Pineapple Com- 
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pany, Ltd., place this in the neighborhood of 3,300,000 
cases, or about a 10 per cent increase over that of a 
year ago. 


James D. Dole, president of the Hawaiian Pine- 
apple Company, Ltd., Honolulu, T. H., arrived at San 
Francisco early in September and will spend a few 
weeks on the Pacific Coast. He was accompanied by 
Mrs. Dole and their sons, Richard and James. 

The Pearl City Fruit Company, Ltd., one of the 
pioneer Hawaiian concerns engaged in the growing and 
canning of pineapple, has closed its plant, and this may 
not be reopened. This concern has but a limited acre- 
age under its control and has been unable to compete 
with the mass production methods of the younger and 
larger companies. The factory will not be dismantled 
until the directors are certain that there is no alterna- 
tive, and there is a possibility that it may be trans- 
formed into a specialty plant. The company had packed 
about 180,000 cases up to the close of August and the 
California Packing Corporation is to handle the re- 
mainder of the 1927 crop. The latter concern may take 
over the business and continue the brands, which are 
well established. 

The California Olive Association held its annual 
meeting recently at Los Angeles, when officers were 
chosen, as follows: President, Frank Simonds, of Los 
Angles; vice-president, C. R. Cooper, of the California 
Packing Corporation, San Francisco; J. J. Hoey, San 
Francisco, secretary-treasurer; directors, B. B. Meek, 
Oroville; W. W. Hinsey, Fairoaks; C. E. Goodale, Lind- 
ot D. C. Gifford, San Diego, and J. V. E. Titus, River- 
side. 


Daniel Rubino, of San Francisco, has arranged to 


open an olive-drying and olive-oil plant at Woodland, 
California. 


CANNED FOOD DISTRIBUTORS 
( Continued from page 12 ) 


break, the situation in California is an involved one, and is fur- 
nishing much food for thought for the jobbers’ buyers. Raisins, 
peaches, apricots and other fruits are sharing in the general 
weakness, and some fears have been expressed that the unusually 
low prices on these dried fruits may react unfavorably against 
the sale of canned fruits over the winter months. 

Glass Packed Products—Manufacturers of glass containers 
are waging an aggressive campaign for the marketing of food 
products packed in glass, and are co-operating closely with pack- 
ers and canners using glass containers in aiding them to market 
their goods. While it is not expected that canned foods staples 
“canned” in glass will ever seriously menace the supremacy of 
the “tinned” product, the sale of food products packed in glass 
during recent years has shown an astonishing growth. The 
Glass Container Association at present is waging a campaign 
with the grocery trade all over the country to boost the sale of 
food products put up in glass. The association, which represents 
the entire glass container industry, is now endeavoring to carry 
the message of the glass container directly to the consuming 
public, and from there back to the canner and packer through 
the retail and wholesale grocers. With the slogan “See what 
you buy—buy in glass,” the association is using special adver- 
tising, displays, etce., for converting the housewives of the coun- 
try to buy fruits, vegetables and other products packed in glass. 
According to a statement by the association, already hundreds 
of grocers, both retail and wholesale, in Indianapolis and Co- 
lumbus have profited by local campaigns conducted in these 
cities, and letters received from them by the association indicate 
that in many instances sales of food products are continuing to 
show increased volume as a result. The next campaign of the 
association is centering in Pittsburgh, after which the organiza- 
tion’s representatives will move on to New York. The plan of 
operation calls for the presence of representatives of the associa- 
tion, along with packers’ agents, covering the field in local cam- 
paigns, organizing dealers and preparing them for the intensified 
program of sales promotion. Efforts are made to see that all 
grocers are completly stocked with products packed in glass, so 
that they will be prepared to take care of increased consumption, 
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as well as have a more varied display of products in window 
trims and on shelves. Grocers are also provided with a liberal 
supply of pamphlets for distribution among their customers, and 
special placards. Ultimately the plans of the association call 
for covering the principal markets of the entire country by 
specialized, localized selling eampaigns. In the Indianapolis and 
Columbus campaigns, which were started in February and ran 
with brief intermissions into May, chain grocery stores joined in 


with other grocery interests in boosting food products packed 
in glass. 


Chain Store Items—David Pender Grocery Company reports 
sales for August amounting to $962,512, an increase of 18.3 per 
cent over August, 1926, sales, which were $813,013. Sales for 
the first eight months of 1927, totaling $7,957,489, were more 
than 17.2 per cent in excess of sales of $6,784,911 reported for 
the corresponding period of 1926. Forty-five new stores have 
been added to the chain so far in 1927, bringing the total num- 
ber of stores in operation at the end of August up to 361. 

H. C. Bohack, Inc., reports for the first six months of 1927 
net profits of $230,054 after taxes, charges and depreciation, as 
compared with $94,672:in the corresponding period last year. 
The balance sheet of the company shows as of July 30, 1927, 
total assets of $7,170,511, current assets of $3,827,366, current 
liabilities of $1,484,683, and profit and loss surplus of $616,146. 
The company operates chain stores in New York State. 

According to reports from San Francisco, steps toward the 
reorganization of the Jenny Wren Stores, Inc., well-known Coast 
chain, are progressing satisfactorily. 


CANNING ITEMS 


W. F. Akin Canning Company, of Seneca, Mo., 
with plants in Missouri and Arkanas, has contracted to 
erect a cannery at Pauls Valley, Okla. D. K. Lange, 
superintendent for the firm, contracted for 200 acres 
of string beans to be grown this fall, the price being 
$60 per ton. Plant and equipment is to be prepared for 
operation while the crop is growing. Expansion of the 
plant to care for tomatoes, pickles and peanut butter is 
planned for next season. 


Factory Sold 
Sturm Canning Company has been in the hands of 
receivers, business has been closed and the factory@old 
to the Bargersville Canning Company, a partnership 
composed of Wm. Switzer and Guy Campbell. 
Fighting Borer 
Alarmed by reports from Indiana, where 101 town- 
ships in the northern end of the State are said to be in- 
fected by the corn borer, the University of Illinois will 
establish a corn borer laboratory at Hoopeston, IIl., 
Chief Entomologist W. P. Flint has announced. 
When the last Legislature failed to appropriate 
funds for the experimental station, the idea was, for a 
time, dismissed as impossible. It was revived after the 
Hoopeston Canning Company offered to co-operate with 


the University in locating and building the laboratory. 


MILES CITY, MONT.—Decision to incorporate 
the “Signal Butte” cannery on a capital limit of $50,000 
was raified by a meeting of the market gardeners with 
members of the Commercial Club committee promoting 
the project, at the office of the county agent. 

The articles of incorporation, drawn up by W. B. 
Leavitt, provide for the possibility of expansion by in- 
cluding a number of associated lines of buiness with 
that of canning garden products, such as a creamery, 
elevator and hay, grain and seed selling both direct and 
in commission form. 

All kinds of farm produce, including meats, fruits, 
vegetables and pickles, will be packed. 

As directors for the purpose of incorporation and 
three months hereafter, the articles name George 
Stockhill, Otis Haynes, J. R. Raynard, Paul Lewis, John 
Laughlin, H. E. Richard and W. B. Leavitt. Their in- 
tention is to have the plant in operation next year. 
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HUSKER 


The Husker That 
Feeds Like a Cutter 


Six Tuc Huskers will husk the corn for 
four Cutters. 


Furnished with Individual Motor Drive, or 
Belt Drive readily convertible into Motor 
Drive at small cost. 
Requires one-third the floor 
one-third the power. 


space— 


More than pays for itself by the saving 
of corn alone. : 


Manufactured and serviced by Fay & Scott, 
experienced for more than fifteen years in 
building and servicing thousands of CANCO 
Closing Machines for the American Can 
Company. 


Guaranteed to render satisfactory service or 
same may be returned. 


The United Company 


Continental Trust Building 
Baltimore, Maryland 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 
Relex your mind—and your body. Yeu’ll be bette ‘tall 
physically—and financially 


Send in YOUR contribution () 


All are welcome. 


WALK AHEAD! 
If yer want to get ter somewhere, 
Walk ahead! 
Don’ yer loiter by the roadside, 
Playin’ dead. 
Walk, an’ whistle when yer walkin’ ; 
Smile, an’ do some friendly talkin’, 
An’ you'll get there without balkin’, 
Its been said. 


That a tortoise, fat an’ funny, 

Beat a real swift-movin’ bunny, 

When they raced ter win some money ; 
An’I read. 

That he did it ’cause he follered, 

While the bunny slep’ an’ wollered 

In the roadside. For the tortoise 
Walked ahead. —Exchange. 


EASY 
Little girl, to her mother—Mamma, do you know 
where the Declaration of Independence was signed? 
Mother—No, I do not. 
Little Girl—At the bottom. 


‘CLOSE HUNTING 
Two little urchins were watching a barber singe 
his customer’s hair. 
“Gee!” said one, “he’s hunting ’em with a light.” 


A WINNER 

Pat arrived home looking the worse for wear, one 
eye closed, nose broken, face bruised and several other 
decorations. 

“May the blessed saints preserve us!” said Brid- 
get, his wife. : 

“Thot Dutchman, Schwartheimer,” said Pat, 
‘“’twas him that did it.” 

“Shame on you,” said Bridget. “A big spalpeen 
loike you to let a little Dutchman the size of him to 
bate you up! Why id 

“Whist, Bridget,” said Pat. “And don’t you be 
speakin’ disrespectfully of the dead.” 


BALD MAN’S LUCK 
Friend (to hunter)—What kind of luck did you 
have? 
Hunter—Bald man’s luck. 
without finding a single hare. 


I combed the woods 


IT CAN’T BE DONE 
Jackson—The idea of letting. your wife go about 
telling the neighbors that she made a man of you. You 
don’t hear my wife saying that. : 
Johnson—No, but I heard her telling my wife she 
had done her best. 
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WHERE TO BUY 


———the Machinery and Supplies you need, and the Leading Houses that supply them. 


ADJUSTER, for Chain Devices. 


Hamachek Mach. Co., Kewaunee, Wis. 
Apple Pearing Machines. See Paring Mach. 


BASKETS, Picking. 
Swing Bros., Ridgely, Md. 


BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

fienpen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co.., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean’ and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., andusky, Ohio. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin- Chapman ‘Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 

BOILERS AND ENGINES, Steam. 
ney. Renneberg & Sone Co., Baltimore. 

K. Robins & Co., Inc., Baltimore. 

& Co., Baltimore. 

Bottle Caps. "See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 

Bottle Corking Machines. See Bottlers Mcy. 


BOTTLERS’ MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co. ., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. Knapp Co., Ridgewood, N. J 
A. K. Robins & Co., Baltimore 


Machine Works, Westminster, 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 

Phillips Sales Co., Cambridge, Md 
Buckets and Pails, Fiber. See Conts 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs.- & Carriers. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

sme Machine Co., Max, New York City. 

W. Bliss & Co., Brooklyn, N. Y. 

Can Mchy. Co., Chicago. 

Slaysman & Co., Baltimore. 

Can Markers. See Markers. 
CAN SEALING COMPOUN 

Ams, Machine Co., Max, New Fork City. 
CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS, Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., ‘Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, oO. 

Phelps Can Co., Baltimore. 

Phillips Can Co., Cambridge, Md. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, O. 

Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cal. 

The Langsenkamp Co., Indianapolis. 


Consult the advertisements for details. 


A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J 
A. K. Robins & Co., Inc., Baltimore, 
Sprague-Sells Corp., Chicag 

Capping Steels, Ssheseing.” See Cannery Sup 

CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 

Bae Kiefer Machine Co., Cincinnati, O. 

. K. Robins & Co., Balt — 

Sells Corp., Chicag 
Cartons. See Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for Elevating, Conveying. See Con- 

veyors. 

Checks, Employes’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 

VINEGAR MAKERS’ SUP- 
Karl Kiefer Mach. Co., Cincinnati, O. 

CLEANER AND CLEANSER 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY, Frult. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 

Cleaning Machines, Can. See Can Washers. 

Clocks, Process Time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, Il. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
.; Cang. Mchy. Corp., Cedarburg, Wis. 

K. Robins & Co., Inc., Baltimore. 
Corp., Chicago. 

COOKERS, Continuous, 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co.. Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 

Cookers. Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, 
Souder Mfg. Co., Bridgeton, N. 
Sprague-Sells Corp., fcago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

K. Robins & Co., Bal 
Corp., Chic 
Copper Jacketed Kettles. See Kettles, Cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Mach. Co., Salem, N. J. 
Berlin- Chapman’ Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
— Bros., Morral, Ohio. 
K. Robins & Co., Inc., Baltimore. 
Ra, -Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y¥. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 

Corn Mixers and Agitators. 

Cooker Filers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wra peers: Etc.) 
Hinde & Dauch Paper , Sandusky, O. 
Counters. See Can 
Countershafts. See Speed Reg. Devices. 


See Corn 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 

Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

String Bean. See String "Sens 

cy. 


DECORATED TIN (for Cans, Caps, Ete. 
ontinental Can Co., New Yi 
Southern Can Co., Baltimore —— 
& Can'Ca., Cincinnati. 
uble Seamin chi 
nes Sec Closing 
DRYERS, Drying Machinery. 


Edw. Renneberg & Sons Co., Baltim 
Slaysman & Co., Baltimore. 7 


Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
The BEE? Co., Indianapolis. 
A. K. Robins & , Inc., Baltinere. 
Sprague-Sells Chicago. 
Engines, Steam. See Boilers and 
Enameled-lined Kettles. See —* 
EVAPORATING MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 

EXHAUST BOXES. 
Anderson-Barngrover Co., Cal. 
Ayars Machine Co., N. 
A. K. Robins & Co., en Baltimore. 
Sprague-Sells Corp., Ch icago. 

Zastrow Machine Co., Baltimore. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 

FACTORY TRUCKS. 

Core -Ryder Co., Niagara Falls, 
K. Robins & Co., Inc., awe 
Corp., Chicago. 

FIBRE CONTAINERS for Food (n \o 

metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

FIBRE PRODUCTS, Boxes, Boxboaras, &e. 
Hinde & Dauch Paper Co., Sandusky, O. 

Fillers and Cookers. See Corn Cooker- 

Fillers. 
Filling Machines, Bottles. 
Machinery. 

FILLING MACHINES, Can. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. "Corp., Wis. 
Huntley Mfg. Co., Brocton, N.¥ 
Karl Kiefer Machine Co., Cincinnati, oO. 
The Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 

FINANCING AND WAREHOUSING. 

Guardian Warehousing Co., Chicago. 

FINISHING MACHINES, Catsup, Etc. 

Karl Kiefer Mach. Co., Cincinnati. 
F. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning "and Grading 
Machinery, Fruit. 

Fruit Parers. See Paring Machines. 

FRUIT PITTERS AND SEEDERS. ; 
Huntley Mfg. Co., Brocton, N. Y. 

Fruit Presses. See Cider Makers’ Mc 


See Bottlera’ 


Gasoline Firepots. See Cannery Sup) 

GENERAL AGENTS for Machinery Mfre. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Generators, Hleetric. See Meters. ) 
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WHERE TO BUY—Continued 


GLASS-LINED TANKS. 
Pfaudler Co., 
Sprague-Sells Corp., cago. 
Steam. See Power Plant Bguip. 
Gravity Carriers. See Carrs. & Convrs. 
Green Corn Huskers. See Corn luskers. 
Green Pea See Cleaning and 
Grading Machinery. 
Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 


0. 
Sacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 
¥F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
¥F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins 
rague-Sells Corp., cago. 
Hinameled. See Tanks, Glass-lined. 
KETTLES, Process. ‘ 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
KETTLES, Vacuum. 
Pfaudler Co., Rochester, N. Y. 
KNIVES, Miscellaneous. 
. K. Robins & Co., Inc., Baltimore. 
Corp., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., more. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 
LABELING MACHINES. vi 
. Ermold Co., New York % 
Peed H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells, Corp., Chicago. 
LABEL MANUFACTURERS. 
1 t Litho. Co., Detroit, Mich. 
se Litho. Co., Columbus, Ohio. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. on 
National Color Printing Co., Baltimore, 3 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho Co., Cincinnati. 


LABORATORIES, for Analyses of Goods, 
Etc. 
National Canners Asso., Washington, D. Cc. 
LIMA BEAN RUBBERS. 
tt Viner Co., Columbus, O. 
gd Can. See Stampers & Markers. 
Marmalades, Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 


ars Machine Co., Salem, N. J. 
Co., Berlin, Wis. 

Machinery Co., 
"eceans Filling Machines. See Filling Ma- 

chines. 
OYSTER CANNERS’ MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
ague-Sells Corp., cago. 
Baltimore. 
kers’ Cans. ee Cans. 
Pails, Tubs, Btc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
w. Ermold Co., New York City. 
Fel. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


PEA CANNERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Rerlin-Chapman Co., Berlin, Wis. 
CGhisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Baltimore. 
Sinelair-Scott Co., Baltimore. 

Bprague-Sells Corp., Chicago. 


THE BUYER’S GUIDE 


PEA HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
¥. Hamachek Mach Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O 


PEA VINE FEEDERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamacheck Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Peach & Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Coe N. J. 
Sprague-Sells Corp., cago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, Etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machy. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
F. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Alr, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
nery Supplies. 


SALT Distributing Machine 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 


SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 
ing Compounds. 
Sanitary (open | Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
ef Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Ine., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding & Picking Baskets. 
Sealing Machines, Bottle. 
Machinery. 


SEEDS, Canners’, All Varieties. 


D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


Wilmington, Del. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Ma- 
chines. 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
BE.. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Ccrn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., cago. 
Sorters, Pea. y oA Cleaning and Grading 
Machinery. 


See Can- 


See Baskets. 
See Bottlers’ 
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SPEED REGULATING DEVICES (for 
Machines, Belt Drives, Etc.) 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See Pea Canners Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL. 


Berlin-Chapman Co., Berlin, Wis. 

F.. H. Langsenkamp Co., Indianapolis. 
Slaysman Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 


TANKS, Glass Lined, Steel. 


. F. H. Langsenkamp Co., Indianapolis, Ind. 


Pfaudler Co., Rochester, N. Y 

Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corporation, Chicago. 

TELEGRAPH, quick ser- 

vice. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy.. 
THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 

Ticket Punches. See Stencils. 

TIN PLATE. 

Amer. Sheet and Tin Plate Co. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inec., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 

Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 

Scott Viner Co., Columbus, O. 

WAREHOUSING AND FINANCING. 

Guardian Warehousing Co., Chicago. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, O. 
WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem N. J. 

Sprague-Sells Corp., Chicago. 

Washing & Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. 

See Tanks, Wood. 
Wrappers, Paper. See Corrugated Paper 
Products. 

Wrapping Machines, Can. See Labeling 

Machinery. 

WYANDOTTE, Sanitary Cieaner. 

J. B. Ford Ce., Wyandette, Mich. 


See Speed 
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“Slaysman” Junior 
Gang Slitter 


Especially adapted to cutting 
a series of strips. By adjust- 
ing cutters. any desired width 
can be had. Cuts true and 
accurate without burs. 


Equipped with the well known 
Brown & Sharpe shears. 


SLAYSMAN & COMPANY 


801 E. Pratt St., 
BALTIMORE, MD. 
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_ JT HAS been brought to our attention that some purchasers 


of canned corn are of the opinion that the 


Continental Can Company, Inc. 


does not manufacture the special “C” enamel cans for corn. 


To correct this impression, we offer the following statement 
of facts: 


“For the 1926 corn pack we made and 
shipped to our corn customers over 40,000,- 
000 Special “C” Enamel Cans. The Special 
“C” Enamel Cans as shipped in 1926 by us 
were the result of years of research and de- 
velopment work on our part. As to their 
efficiency, we do not hesitate to refer any- 
one interested to the packers who use them. 
We will gladly furnish a list of these wned 
ers upon application.” 


CONTINENTAL CAN COMPANY, INC. 


““Now from Coast to Coast’’ 


NEW YORK DETROIT JERSEY CITY CANONSBURG 
CHICAGO BALTIMORE SYRACUSE CLEARING 
SEATTLE LOS ANGELES SAN JOSE 


